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More Problems, Opportunities 
Than Ever In The Coming Decade 


EDGEWATER PARK-Six speakers 
analyzed current problems of the busi- 
ness and its potentialities in the next 
decade for Mississippi Assn. of Insur- 





Earl Trefry Porter Ellis 


ance Agents at its annual convention 
here. 

They were Lester S. Harvey, presi- 
dent of New Hampshire group and 





First NAIA Advanced 
Agency Institute Is 
Rousing Success 


By ROBERT C. DAUER 


PAINESVILLE, O.—John W. Hemp- 
hill, Douglas N. Avery and James A. 
Kanehl, the talented trio who have 
done so much in the past to make the 
adult educational programs of the Ohio 
Assn. of Insurance Agents the rousing 
successes they are, steered the first 
annual national advanced agency man- 
agement institute of National Assn. of 
Insurance Agents through its maiden 
voyage here last week with the eclat 
of a Ziegfeld at a Follies premiere. 

Mr. Hemphill, state national direc- 
tor from Ohio, has served as dean of 
the Ohio management school for five 
years. Mr. Avery, secretary of the 
{Ohio association, was directly respon- 

«sible for this first school at the nat- 
i onal level. Mr. Kanehl, adult insur- 
ance counselor of Ohio University, 
is the man in charge of the broad edu- 
cational program of the Ohio asso- 
ciation. 

11 States Represented 

Thirty-eight agents, from 11 states 
as far apart as New York and Oregon, 
attended this first national manage- 
ment institute. There were agents at 
Painesville from Ohio, Alabama, Cal- 
ifornia, Indiana, Mississippi, New York 
Utah and West Virginia. 

The national association was offi- 
cially represented. I. A. Rosenbaum 
Jr., Meridian, Miss., chairman of the 

(CONTINUED ON PAGE 16) 


Keogh Bill Dead 


WASHINGTON—The Keogh-Treas- 
ury Department bill to establish re- 
tirement plans for self-employed per- 
ons is dead for this Congress, in the 
opinion of insurance observers here. 

Sen. Douglas of Illinois and 17 oth- 
ers are said to be prepared to talk and 
imend the bill to death. 


vice-president of National Board; 
Earl Trefry, territorial supervisor 
in the agency department of Employ- 
ers Liability; Williford E. Gragg, ex- 
ecutive vice-president of U.S.F.&G-.; 
Porter Ellis of Dallas, vice-president 
of NAIA; Dave Johnson of Pensacola, 
Fla., chairman of the Big I adver- 
tising committee of NAIA, and Ken- 
neth O. Force, executive editor of 
THE NATIONAL UNDERWRITER. 

R. Henry Jones of Columbus was 
elected president of the association 
at the annual business meeting here. 

Mr. Harvey touched on a number 
of the problems that are troubling the 
companies and agents, particularly the 
strains on bureau rating and the cur- 
rent sensitivity of company-agency 
relations. In regulation he favors an 
all industry type bill with, perhaps, 
clearer definition of the three stand- 
ards in that measure. He doesn’t think 


No More O'Mahoney 
Hearings This Session 

It is practically certain that the 
Senate anti-trust and monopoly sub- 
committee will hold no more insurance 
hearings this session, according to 
Donald P. McHugh, counsel to the 
committee. However, he expects the 
Treasury will submit a statement on 
the position of foreign insurers that 
write non-admitted business in the 
U. S. The statement will be released. 

The O’Mahoney subcommittee’s re- 
port on its insurance investigation 
will be released after it is passed upon 
by the full Senate judiciary committee, 
which it may do this week. 

Views of the subcommittee’s minor- 
ity have been received by the subcom- 
mittee report. After it passes the judi- 
ciary committee, two or three days 
may be required for printing before 
the report is issued. 


N. Y. Blow Produces 
$1.2 Million Loss 


The windstorm that struck the Sche- 
nectady, N. Y., area June 24 will cost 
the insurers approximately $1.2 mil- 
lion. Adjusters estimate that there 
are 3,000 losses averaging $200, 500 
losses averaging $300, and more than 
20 large losses that will cost approxi- 
mately $450,000. 

National Board has assigned Catas- 
trophe No. 10 to losses arising from 
the storm. General Adjustment Cureau 
has opened a special 10-man storm 
office at Rotterdam, which was the 
hardest hit community. The blow was 
described as a mild tornado and went 
through several towns in the Schenec- 
tady area. 


Royal-Globe Shifts Soucy 


Royal-Globe group has advanced 
Oscar L. Soucy to state agent in Con- 
cord, N. H. He joined the company in 
1957 as special agent in New Haven, 
Conn. 


conference between companies and 
agents on a group basis is of much 
use because companies aren’t in agree- 
ment. Most of them, for example, op- 





Dave Johnson 


R. Henry Jones 


posed the low rates of the 1959 home- 

owners, but they went into effect any- 

way. Agents aren’t agreed. For ex- 
(CONTINUED ON PAGE 22) 





N. J. MUTUAL AGENTS 


Urges More Company, 
Agent Conference; 
Paterson Elected 


More company-agent consultation 
was urged by Ira F. Weisbart of Jersey 
City, president New Jersey Assn. of 
Insurance Agents, at the annual meet- 
ing of Mutual Agents Assn. of New 
Jersey at Spring Lake. Mr. Weisbart 
is the first representative of his or- 
ganization to be invited to address the 
(CONTINUED ON PAGE 25) 








IRIC Has New Plan 
For Institutional 


Type Properties 


$1,000 Deductible Is One 
Feature; Program Aims To Be 
Competitive For The Class 


A new insurance plan for public and 
institutional property has been recom- 
mended countrywide by Inter-Region- 
al Insurance Conference after a trial 
based on filings by the fire rating or- 
ganizations serving Delaware, Illinois, 
Iowa, Minnesota, Ohio and Pennsyl- 
vania. 

The plan applies to educational in- 
stitutions, churches, hospitals and cer- 
tain classes of city, county and state- 
owned property. It is designed to rec- 
ognize the public or quasi-public in- 
terest of those classes which are prin- 
cipally supported by taxes, donations, 
or bequests, and not operated as com- 
mercial ventures for profit. 


Inspection Program 


A feature of the proposed new plan 
provides for an inspection program de- 
signed to promote fire safety and com- 
pliance with reasonable recommenda- 
tions to reduce fire hazards. 

IRIC has based the plan on either 
blanket coverage, specific coverage, or 
combinatons of both blanket and spe- 
cific coverage. Other aspects of the 
plan include: 

1. A satisfactory sworn statement of 
values from insured. 

2. An agreed amount of insurance 
not less than 90% of the value of all 
property covered under the form and 
(CONTINUED ON PAGE 25) 


Judges of the 1960 awards program of Insurance Advertising Conference: 
Standing, from left—Charles E. Kane, Newsweek magazine; John J. Kelly, CBS 
television; Ralph L. Polk, R. L. Polk Co.; Robert E. Kilgore, Gray & Kilgore, 
and Robert H. Gott, Standard Accident, committee chairman. Seated is John R. 
Howell, Fortune magazine. 
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Prominent Agents Give Opinions 


On Over-All Marketing Programs 


In view of the adoption of. over-all 
marketing programs by an increasing 
number of insurers, THE NATIONAL 
UNDERWRITER has asked a cross section 
of leading agents for their opinions of 
these plans. 

The marketing programs in question 
are mainly concerned with personal 
lines, and include economy auto plans, 
budget payment arrangements, home- 
owners, sometimes life and A&S cov- 
ers, and occasionally advertising pro- 
grams, with agents and companies 
sharing the expenses. The agents were 
asked to express their views on the 


Ky. Field Men Hold 
Rally In Louisville 


Kentucky Capital Stock Assn. and 
Kentucky Fire Prevention Assn. and 
Kentucky pond of Blue Goose held 
their annual meetings at Louisville 
this month. For some years the field 
men have been meeting in recreation 
spots around the state, but under the 
new policy they are restricted to a 
one-day meeting at a central location. 

John Blackmarr, Norwich-Scottish, 
is the new president of Kentucky Cap- 
ital Stock Assn., with David Boyle, 
Royal-Globe, vice-president, and Rich- 
ard Gardner, Northern of New York, 
secretary. Named to the executive 
committee were John Lemmon, Blue 
Ridge; William Wilmore, New Hamp- 
shire, and William Thayer, Standard 
Accident. 

Fire Prevention Assn. elected Ed- 
ward S. Jackson, Yorkshire, president; 
Jack Rohayne, Commercial Union, 
vice-president, and Eugene McNutt, 
North America, secretary. 

R. W. Doerfler, Great American, is 
the most loyal gander of Kentucky 
Blue Goose. His fellow officers are: 
Supervisor, B. B. Bolton, C. C. Terry 
general agency; custodian, E. S. Jack- 
son, Yorkshire; keeper, J. R. Snyder, 





Kentucky Inspection Bureau, and 
wielder, F. H. Stanhope Jr., Western 
Adjustment. 


The Blue Grass puddle at Lexington 
named LeRoy Morgan, Aetna Fire, big 
toad; Robert Gillette, Great American, 
pollywog; Charles Price, Kingsley gen- 
eral agency, croaker, and William 
Winkler, Boston, bouncer. 


Mountain States Field 


Assn. Elects Chittenden 
Mountain States Capital Stock 
Assn. of Colorado and Wyoming has 
elected Bruce E. Chittenden, America 
Fore Loyalty, president. Charles K. 
Warner, Daly general agency of Den- 
ver, and J. B. Sprouls, American, are 
vice-presidents, and Stuart Dickerson, 
Hartford Fire, is secretary-treasurer. 


V-P Of Surety Ins. Co. 


Richard W. Edens has been ap- 
pointed vice-president of Surety Ins. 
Co., the fire and casualty subsidiary 
of Surety Life of Greenville, S. C. He 
has been vice-president of American 
Liberty of Birmingham. 


Farlow To Cover Michigan 


Central Mutual of Van Wert has ap- 
pointed Terry J. Farlow special agent 
for Michigan. He has been an examin- 
er in the multiple perils underwriting 
department. 


over-all plans in general, and on thein the actual position—of a salesman 


components thereof. They were also 
asked if they expect eventually to use 
the program of one company for per- 
sonal lines, and what advantages 
would prompt them to do so. Converse- 
ly, their objections to using one com- 
pany’s program were also sought. 
Unqualified Opposition 

A leading New Jersey agent replied 
as follows: 

The companies, in my view, are try- 
ing to merchandise without taking in- 
to consideration the fact that they are 
not doing business with a life agent, or 
a salesman under contract. The inde- 
pendent agent runs his own business, 
and cannot operate in the same man- 
ner with every customer. Therefore, 
over-all marketing programs would 
not be as successful in insurance as in 
other types of big business. All that 
insurers can do is determine what the 
majority of their best agents would 
find satisfactory, and then work out a 
plan within their own philosophy. 

As far as using one company’s pro- 
gram exclusively, I’m against the idea. 
There are too many pitfalls in this 
type of operation for the agent. It ties 
him up with only one outlet. It iden- 
tifies him as a salesman for the com- 
pany, not for himself. It leaves him 
with nothing to fall back on if the 
experience should go bad, and he 
should be cancelled out completely. It 
puts him in the category—and maybe 


for a direct writer. I hope the com- 
panies do not have the latter aim in 
mind. 


Against Specifics 


To get into specifics, I do not like 
the economy auto plans. They chisel 
coverages from the family auto policy 
in order to provide “cheaper’’—not less 
expensive—premium costs. They tend 
to eliminate the margin of gross in- 
come necessary to allow the agent to 
provide the services necessary to any 

(CONTINUED ON PAGE 17) 


S. G. Drake Retires After 
40 Years In Bonding 


Sherman G. Drake, resident vice- 
president in New York City of Fire- 
man’s Fund, has closed out 40 years 
in the insurance and bonding business, 
having elected to retire early under 
the provisions of the company’s re- 
tirement plan. 

At the time of his retirement, on 
June 1, he was the Fund’s supervising 
bonding executive east of the Rocky 
Mountains. 

Prior to the Fund’s acquisition of 
National Surety, of which Mr. Drake 
was vice-president, he was in charge 
of National Surety’s agency division 
and its training school a the home of- 
fice. He started with that company in 
1921. 





STRENGTH 


At Leslie H. Cook, Inc. the pro- 
ducer finds seasoned, capable han- 
dling for important risks. Here he 
is provided with clear-cut advan- 
tages in today’s highly competi- 


tive sales atmosphere . . 


. resource- 


ful, creative performance that 
justifies the confidence of the 
assured. 

Yes, at Leslie H. Cook, Inc. 
you will discover the strength that 
" placement for your important 
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Scharetg Tells Ad 
Men To Gear Jobs To 
Marketing Program 


Insurance’ advertising manager 
were told to “look for another job 
by Edward O. Scharetg, advertisin 
and public relations manager Fire 
man’s Fund, in his talk before th 
annual meeting of Insurance Advertis 
ing Conference at Miami last week 
He addressed the meeting on “Th; 
Marketing Vogue” and urged adver. 
tising managers to “up-grade our per. 
formance, diversify the operation: 
within our department and willingly 
assume, as our new job, the addei 
responsibilities that the advertising 
function can perform in our company’: 
over-all marketing program.” 

After reviewing some of the change: 
which have taken place in his own 
company since the establishment twc 
years ago the Fund’s research, devel- 
opment and sales division, Mr. Schar- 
etg stressed that “increasing emphasis 
on the marketing concept is good for 
those of us in advertising. 





Must Coordinate Many Functions 
“The basic principle behind effec- 
tive marketing,” he said, “is the ac. 
ceptance on the part of managemen’ 
that well over 100 definable function: 
must be coordinated to bring abou 
maximum company growth and profit 
These ‘coordinates’ include subjective 
operations such as publicity, advertis- 
ing and sales promotion as well as the 
objective or measurable underwritins 
factors. Marketing, therefore, gives us 
a chance to show management that 
we are fully aware of the importance 
of the profit motive in business today 


» and are capable of contributing to its 
' realization by means other than pretty 


word pictures and colorful artwork 
One of our primary fortes, after all. 
is communications, and certainly no 
all-out marketing effort can succeed 
unless it is successfully translated tc 
our internal field force and external 
sales force.” 

Mr. Scharetg emphasized, however 
that the increasing tendency on the 
part of company management to em- 


brace the marketing dictum, should 
(CONTINUED ON PAGE 16) 





Bagley Heads Loss 
Executives Assn. 


Loss Executives Assn. at its annual 
meeting in Manchester, Vt., elected 
Roger B. Bagley, secretary of Trav- 
elers Indemnity, president. He succeeds 
G. Everett Geerken of American 
Other officers are Charles T. Spack- 
man of Reliance vice-president, Peter 
J. Levins of Aetna Casualty group 
secretary, W. Arthur Quick of Home 
treasurer, and A. Miller Gifford of 
Aetna Fire assistant secretary. 

Mr. Geerken, Anthony J. Luise of 
Corroon & Reynolds and Ellis S. Per- 
rigo of New Hampshire were elected 
to the executive committee. 

More than 125 attended the meeting. 
Speakers were C. N. Turner, general 
manager Underwriters Adjustment 
Bureau of Canada; K. C. White, pres- 
ident Underwriters Adjusting Co.; H.C. 
Ferguson, Underwriters Salvage Co. 
of New York; and L. B. Hazzard, 
president National Assn. of Independ- 
ent Adjusters. 

Also, Ben M. Butler, president Gen- 
eral Adjustment Bureau; P. B. L. Car- 


' den of National Board; R. P. Halley of 


Aetna Fire; J. T. Sorenson of Inter- 
and 
Robert M. Morrison, Boston attorney. 
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Banks Is Elected V-P 


Of American Surety 
Harold A. Banks has been elected 
a vice-president of American Surety. 
He joined the com- 
pany in 1932 in 
2 casualty claims at 
P the home office. 
He was in charge 
ay | of claims offices 
at Pittsburgh, 
Philadelphia and 
Brooklyn and was 
regional claim 
manager at Chi- 
cago before being 
named assisant 
manager of the 
Harold A. Banks casualty claim de- 
partment. He was named manager of 

that department in 1958. 


Defendants Still Lead In 
Chicago PI Jury Decisions 


Damages totaling $152,925 were 
awarded by juries in personal injury 
cases in Chicago courts last week, ac- 
cording to the compilation of Cook 
County Jury Verdict Reporter. In the 
16 decisions, eight were for plaintiff 
and eight for defendant, but the ede- 
fendants still hold an over-all edge of 
37 decisions in cases tried in Sept. 1, 
1959, when the courts reconvened aft- 
er the summer recess. There have 
been 277 decisions favoring defend- 
ants and 240 favoring the plaintiffs. 
Total damages awarded are $5,558,147 
out of a total demand of $11,527,320. 


Begin Paying Claims On 
Bankrupt N. M. Insurer 

First payment of claims against Pio- 
neer Mutual Compensation, the Albu- 


‘ / 
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querque insurer that wrote most of 
its business in Colorado, has been or- 
dered by district court at Denver. The 
company went bankrupt six years ago 
and assessed policyholders a full an- 
nual premium. More than one-half of 
the 60,000 policyholders in Colorado 
had to be sued before the assessment 
could be collected. The receiver said 
about $480,000 will be paid to the near- 
ly 1,000 claimants. They will receive 80 
cents on the dollar. 


Ark. School To Run July 11-13 
LITTLE ROCK—The first annual 
Arkansas Insurance School, sponsored 
by Arkansas Assn. of Insurance 
Agents and University of Arkansas 
will be held in Little Rock, July 11- 
13, at the university’s technology cam- 
pus. Cooperating agencies in estab- 
lishment of the new educational pro- 
gram are Arkansas Field Club, Ar- 
kansas Inspection & Rating Bureau, 
Arkansas chapter of CPCU, and Na- 
tional Assn. of Insurance Agents. 


Discontinues Assessability 
Farmers Mutual of Lincoln, Neb., 
has changed its plan of operation from 
an assessable to a mutual non-assess- 
able company. All policies issued aft- 
er June 1, and all outstanding policies, 
effective June 1, are non-assessable. 


Crowell Field President 

Fred C. Crowell Jr., editor and pub- 
lisher of the Insurance Field since 
1947 and a vice-president of the In- 
surance Field Co., has been elected 
president of the corporation to succeed 
Morris W. Davidson who was named 
chairman. Mr. Davidson is chairman 
of the Field’s parent company, Cour- 
ier-Journal Job Printing Co., Louis- 
ville, and Mr. Crowell is a director. 
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Program Ready For 
Insurance Counsel 


Problems growing out of increasing 
use of nuclear energy will be the cen- 
tral topic at the opening forum session 
at the annual meeting of International 
Assn. of Insurance Counsel July 6-9 


at the Greenbriar, White Sulphur 
Springs, W. Va. 
Association membership consists 


largely of lawyers in private practice 
who serve as insurance company de- 
fense counsel. 

Speakers at the nuclear energy for- 
um include Dr. Paul C. Aeborsold and 
Harold L. Price of the Atomic Energy 
Commission; David Toll, Joint Com- 
mittee on Atomic Energy; E. A. Cowie, 
Hartford Accident, and Ashley St. 
Clair, Liberty Mutual. 

Other forum topics will include tort 
trends and trial tactics, (Prof. Robert 
W. Miller, Syracuse University); the 
liability of the shipowner for injuries 
aboard ship to shoreside workers and 
the shipowner’s right to indemnity 
against such workers’ employers, (Lu- 
cian Y. Ray, Cleveland, attorney); 
contribution and indemnity among 
tort feasors, (W. Page Keeton, dean, 
University of Texas Law school); the 
anatomy of life insurance, (John O. 
Todd, Northwestern Mutual Life), and 
why the increase in malpractice liti- 
gation? (Dr. Joseph S. Stewart, Miami). 

The first general session will open 
with an address by Gov. Underwood 
of West Virginia. The _ principal 
speaker will be Harold G. Evans, pres- 
ident American Casualty, on “The 
Challenge of Progress.” Principal 
speaker at closing general session will 
be Chief Judge David A. Pine, U. S. 
district court for the District of Co- 
lumbia. 


Insurer Wins ‘No 
Action’ Decision 


Voluntary settlement by insured 
without consent of insurer and without 
judgment being entered against in- 
sured does not make the _ insurer 
liable, U. S. district court at Hammond 
declared in Home Indemnity vs Jos- 
eph Kralis et al. 

Marassa, claiming injuries in an 
auto accident, sued Kralis Poultry Co., 
an Illinois corporation, and Joe Kralis 
and Billie Brown. Marassa did not sue 
Kralis Bros. Poultry Co., an Indiana 
corporation. Suit against the Illinois 
corporation was settled before trial for 
$75,000, and of this $50,000 was paid 
by Great American Indemnity which 


had a liability policy covering the 
Illinois corporation. The remaining 
$25,000 was paid by Kralis Bros. 


Poultry Co., the Indiana corporation, 
which had not been sued. Joseph Kra- 
lis was a defendant in the Illinois suit, 
but the Indiana corporation, not he, 
paid the $25,000 and the court pointed 
out that this was a voluntary act of 
the corporation since no suit had been 
filed against it nor was any claim 
made against it by Marassa. 

Home Indemnity sought a declara- 
tory judgment to establish that it did 
not have to pay the $25,000 on behalf 
of the Indiana corporation. Kralis con- 
tended there was a genuine issue of 
material fact which would avoid the 
application of the “no action” clause 
in the policy, stating that Home In- 
demnity, through its agent, had know- 
ledge of the accident and of litigation 
in Illinois but that it failed to make 
an investigation, did not take part in 
the case, and advised Kralis that the 
matter would be taken care of, if 
necessary, at the proper time. 

“The essential fact that must be 
kept in mind,” the court observed, “is 
that Marassa neither made a claim 
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nor filed any action against the Ind- 
iana corporation. While it is true thath 
Joseph Kralis was the named defend- 
ant in the Cook County litigation, it 
was the Indiana corporation and not# 
Kralis that paid the $25,000. But beg 
that as it may, it must also be kept inf 
mind that plaintiff's (Home Indem- 
nity) policy was-in no way involved sof 
as to require it to defend by reason# 
of the fact that Kralis was its insuredf 
and had been made a defendant in 
the Illinois suit. This is apparent be- 
cause it was alleged by Marassa and§ 
admitted by all defendants that thef 
vehicle involved belonged to the Illi- 
nois corporation and was being driven 
by its employe (Billie Brown) at the 
time of the accident. 

“Since no claim had been madef 
against the Indiana corporation or any§ 
lawsuit filed by Marassa against any 
of the defendants in the capacity inf 
which they were insured by the plain- 
tiff (as officers of the Indiana corp- 
oration insured by Home Indemnity),# 
the irresistable conclusion is that when} 
plaintiff was requested to defend, there 
was nothing for it to defend against. 
The only claim in existence was thef 
lawsuit brought against parties who 
were not insured.” 


Pa. Auto Rates Cut By 
National Bureau, NAUA 


National bureau is reducing private 
passenger car casualty rates 1.7% in 
Pennsylvania. National Automobile 
Underwriters Assn. is reducing $50 
deductible collision rates 5.3% and 
$100 deductible 4.7%. Both are effec- 
tive July 1. Approximately 60% of 
motorists will receive liability rate re- 
ductions. 

The bureau is increasing liability 
rates for commercial cars by 4.1% and 
for garage risks by 15.4%. 

Comprehensive is increased 2.6%, 
with changes ranging from a reduc- 
tion of 10.3% to an increase of 15.4%. 
Collision premiums for commercial ve- 
hicles are reduced 5 to 10%. 

Premiums will continue to be sub- 
ject to a 15% safe driver discount for 
motorists who qualify. Farmers con- 
tinue to receive a 30% discount. 








Stowell Concerned Over 


Blue Cross Rate Requests 


Although a public hearing has been 
scheduled on or after July 11 in Cin 
cinnati on a proposed 28% rate in-§ 
crease sought by the Hospital Care 
Corp. of Southwestern Ohio (Blue 
Cross), Superintendent E. A. Stowell 
has already expressed concern thatf 
future increases in Blue Cross cost 
“may well destroy the entire volum- 
tary non-profit re-payment program.” 
He said the public hearing has been 
called at the request of certificate 
holders who are objecting to in- 
creases in medical costs which appear 
to be far in excess of the general rise 
in living costs. The proposed rate in- 
crease would cost subscribers $10 mil- 
lion annually. 

The department plans to check into 
the question of whether Blue Cross 
has become a means of subsidizing 
“exaggerated expansion” of hospitals 
and whether hospital officials have 
contributed to higher rates by allow- 
ing patients to stay too long in the 
hospital. 


In Aetna Fire Pa. Field 


Aetna Fire has appointed Alan L. 
Hagerman special agent at Harrisburg, 
Pa. He joined the company in 1957, 
completed its multiple line training 
course and worked at its offices in 
Millburn, N. J., and Rochester, N. Y. 
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Leading Detroit producer indor 


‘It’s more than a word—it’s a method!” Independent 
Avent Jim Cole of Cole-Mason Agencies, top producer 
in the motor city tells Mr. Za, “MERITmatic” plan 
automobile insurance gives me a competitively 


priced auto policy, and at the same time relieves 


my office of bookkeeping and paper work.” 

Z-A tries to look years ahead in giving 
Independent Agents practical solutions to 
competitive selling problems . . . Z-A not 


only helps agents create competition, but 


~ Insuremanship 


increases selling time... eliminates paper work... . lets 
agents own all renewals! 

Interesting? It works for top producer Jim Cole. It 
should work for you. Drop us a note. Start the 


most pleasant business relationship of your life. 








MERITmatic not yet availabl 
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Three Are Promoted Frank Gleeson will succeed Mr. dance was held at Hotel Gibson. 


Edison as Missouri 


By Hawkeye-Security He formerly was 


Valley manager. Richard E. Felts, secretary and gen- 
an underwriting eral manager, reported that Hamilton 


Robert Hitz has been named deputy Manager at Omaha. He joined the Mutual is having a good year, with 
manager of the underwriting depart- company in 1953 as a field man in an increase in premiums of 40% and 


ment of Hawkeye-Security. He for- western Nebraska. 
merly was branch manager at Spring- 


ficld. Ill. Mr. Hitz will assist Fred Hamilton County Mut. Sales Rally 


Strouce, vice-president in charge of Hamilton County 


combined loss and expense ratio of 
75%. 


Mutual of Cin- Bay County (Mich.) Agents Elect 


underwriting. cinnati held an all day sales meeting John Shearer has been elected 
Robert Edison will replace Mr. Hitz June 18 for agents from Ohio, Indiana, president of Bay County (Bay City, 
as Springfield manager. He was man- Kentucky and Michigan. Approxi- Mich.) Assn. of Insurance Agents. 


ager of the Missouri Valley branch in mately 150 agents 
Omaha. He has been with the com- were in attendance. 


and their wives Henry Rexer is vice-president, and 
At the conclusion Guy T. Moulthrop is secretary-treas- 


pany for 11 years. of the meeting, a cocktail party and _ urer. 
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MOE WOK HemoEe 
> 56% Reracars 


BUSINESS 
ji (ND PROFESSIONAL 
¢ PERSONAL INCOME POLICY 


L This Policy Provides Benefits for Loss of Life 
or Time trom Accidental Bodily injury, toy 
Loss of Time from Sickness, and other Specified 

Losses, to the Extens Herein Provided, and is 

E Renewable in Accordance with the Renewal 


Conditions Provision, 


PLEASE READ YOUR POLICY 








You might expect the finest in a lifetime loss-of- 
time contract from Combined. And we have it in 
our Business And Professional Compensation 
Plan, the “Cadillac” of Combined’s A&H line. 


In your area, and even among your present 
clientele, there are many who need this valuable 
protection . . . self-employed business men, pro- 
fessional men, business partners, management 
and corporation executives ... all are ready 
prospects ... who can practically write their own 
ticket for the monthly income they want... who 
will quickly recognize this plan, with its special 





A New Book by 
| Napoleon Hill 
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evthor of THINK ond GROW RICH 


Know How to Motivate 
Yourself—And Others? 
Success 


THROUGH A Find out—and discover many other 
iO) SBA ways you can help yourself to fame, 
a Viavevvemme, fortune, better health — whatever 

ATTITUDE you want out of life! All contained 

| in the amazing new book “Success 

Through A Positive Mental Attitude.” 

Ask for it at your bookstore. 


ond W. Clement Stone 


| ew! Pree! thet dyneaic thinking van “owslen «© sleeping 
lent” within ye ond help vow mabe your droves come ran! 





renewal provision, as the practical loss-of- 
income coverage they need. 

With this blue-chip contract in your portfolio 
you'll have 100% backing from Combined... 
merchandising and motivational sales techniques 
... the tremendous resources of the world’s 
second largest exclusive accident and health 
company—who’s business is A&H—only A&H. 

A letter directed to Combined’s Disability 
Division will get you complete details about our 
Business And Professional Compensation Plan. 
May we hear from you this week? 


COMBINED 


Insurance Company Of America 


W. CLEMENT STONE, PRESIDENT 
5050 Broadway, Chicago 40, Illinois 
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Hubbard Retires After 
38 Years In Fire Field 


Geoffrey L. Hubbard, a vice-presi- 
dent in Pacific National Fire’s western 
division at Skokie, I11., has retired. 

Mr. Hubbard joined Pacific National 
in 1947 as sales representative in 
Texas. He was named assistant man- 
ager of the western division in 1952 
and promoted to vice-president in 
1953. A new business campaign held 
as a special testimonial to Mr. Hub- 
bard the month before his retirement 
produced gross premiums of $135,222. 

Mr. Hubbard’s insurance career be- 
gan in 1912 when he joined North 
America. He went with Bartholomay- 
Darling agency of Chicago in 1924 as 
fire department manager. He was with 
National Union for four years as 
Michigan state agent, and for 12 years 
was Illinois state agent of Boston be- 
fore joining Pacific National. 


Work Aggravated Cancer 
Basis For S. C. WC Award 


South Carolina supreme court has 
upheld a verdict by the state indus- 
trial commission in favor of a widow 
who claimed her husband died from 
cancer aggravated by his work. 

The award was originally made after 
the death of George E. Glover, a car- 
penter at Columbia Hospital in Rich- 
land county, who allegedly strained 
himself by lifting an air conditioner. 
A circuit court upheld the commission. 

On appeal by the hospital and the 
state workmen’s compensation fund, 
the supreme court ruled that the issue 
of whether the lifting incident aggra- 
vated the cancerous condition was a 
factual question to be decided by the 
commission. In the high court’s view, 


testimony was sufficient to support the 


commission’s award. 


S. B. Hough Retires 


Seabury B. Hough, assistant secre- 
tary of the Loyalty companies of Amer- 
ica Fore Loyalty group, has retired 
after 39 years in the business, 34 of 
them with Loyalty. He joined National 
Surety in 1921 and went with Loyalty 
companies in 1926, advancing to super- 
intendent of the fidelity section in 
the head office bonding division. He 
was appointed an assistant secretary 
in 1958. 


Woodside Agency's New Building 
Upgrades Greenville Business Area 

James H. Woodside & Co. gave new 
life to a fading business district in 
downtown Greenville, S. C., when the 
agency’s modern office building was 
completed recently on West Washing- 
ton Street. President James H. Wood- 
side was cited by the local press for 
transforming a city block of what was 
becoming a virtual slum area. Morn- 
ing and evening papers devoted a to- 
tal of six columns to the story. 

The new structure features office 
buildings on either side of a central 
parking court. Woodside offices occupy 
the building to the right of the court. 
The Woodside agency was previously 
located in the Insurance Building in 
Greenville. The agency has been head- 
ed by James H. Woodside since 1928. 








GO-CART = 
INSURANCE 
Auiaseenl or Concession type hability 


V Spectator bability coverage—racing 
V Individual rishs 


WRITE FOR PROPOSAL FORMS 
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Amer. Fore Loyalty 
Unifies Midwest, 
Pacific Operations 


America Fore Loyalty is coordinat- 
ing property and casualty functions in 





Wm. E. Matchett Howard D. Vore 


the midwest and on the Pacific coast. 
All domestic companies of the group 
will be placed under single manage- 
ments at Chicago and San Francisco. 

The coordinating staff at Chicago 





Lloyd W. Brown 


Herman P. Winter 


will be under William E. W atchett, 
presently vice-president and manager 
of America Fore companies at San 
Francisco. His associates will be the 
vice-presidents and managers of the 
group’s three components at Chicago: 
Lloyd W. Brown of Loyalty; Erwin 
H. Luecke of F.&C., and Herman P. 
Winter of America Fore fire compa- 
nies. Since Mr. Brown will retire in 
1961, Arch Blickenstaff, Loyalty vice- 
president and assistant to Mr. Brown, 
will also be on the coordinating staff 
in addition to assuming enlarged duties 
in Loyalty’s western department. 
To Assume Other Duties 

At San Francisco, Howard D. Vore, 
vice-president and manager of the 
domestic Loyalty companies, will as- 
sume in addition the duties to be relin- 
quished by Mr. Matchett when he goes 
to Chicago in September. Claude J. 
Beatty, vice-president and first assist- 
ant to Mr. Matchett, will become Mr. 
Vore’s first assistant. All officers in- 
volved in the moves at Chicago and 
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San Francisco have been made vice- 
presidents of all domestic America 
Fore and Loyalty companies. 

R. Newell Lusby, vice-president and 
senior casualty claims officer of Amer- 
ica Fore companies has been named a 
vice-president of domestic Loyalty 


companies. He will assume, in addi- 
tion to present duties, immediate re- 
sponsibility for coordinating country- 


Erwin H. Luecke R. Newell Lusby 


wide claims operations of all domestic 
America Fore and Loyalty companies. 

Edwin M. Letcher, who has been as- 
sistant controller of America Fore fire 
companies at Chicago, will relinquish 
that title and become assistant treas- 
urer of all domestic companies of both 
groups. Collins Shaw, assistant secre- 
tary of the domestic Loyalty compa- 
nies at the southwestern department 
at Dallas, has been named assistant 
secretary of domestic America Fore 
companies. 


Similar Moves Made Earlier 


Similar coordinating moves were 
made earlier at Dallas and at Atlanta, 
and will be made in the middle Atlantic 
states, New York and New England. 

William E. Matchett began his ca- 
reer with Hartford Fire in 1928 in Chi- 
cago. He joined America Fore in 1929 
as Indiana special agent. In 1941 he 
was named special agent at Chicago in 
the inland marine and general cover 
department. He became Wisconsin state 
agent in 1942, and in 1948 returned to 
Chicago as manager of the brokerage 
department. He was appointed assist- 
ant secretary of the fire companies in 
1951 and secretary in 1953. In 1957 he 
was named manager for Canada. He 
became vice-president and manager 
of the Pacific department in 1958. 

Howard Vore entered insurance with 
U.S.F.&G. in 1920. In 1925 he joined 
Metropolitan Casualty as a_ special 
agent in Illinois, and when the compa- 
ny was purchased by Loyalty group 
he became home office representative 
of Metropolitan. In 1930 he opened a 
St. Louis branch for Loyalty casualty 
companies. He was later branch man- 
ager of Loyalty companies at Mil- 
waukee and Hartford before becoming 

(CONTINUED ON PAGE 19) 


Miles Detroit Manager 
Of General Accident 


General Accident has named Robert 
E. Miles manager at Detroit to succeed 
Hal M. Irwin, who retired due to ill 
health. 

Mr. Miles originally joined the com- 
pany in 1957 as supervising engineer 
at Detroit after having been with 
Standard Accident and St. Paul F.&M. 
In 1959 he went with Continental Cas- 
ualty and was national manager of the 
engineering department until his re- 
cent return to General Accident. 

Mr. Irwin had been manager of the 
group’s former Detroit general agency, 
Kenneth Watkins Corp., before the 
branch was established in 1937 when 
he became its assistant manager. He 


. ~=was named manager in 1942. 


Cleveland Field Men 
Elect Lindsay President 


Greater Cleveland Insurance Field 
Club has elected Melvin Lindsay, 
Western Adjustment, president. Other 
officers elected: Richard Erickson, 
America Fore Loyalty group, 1st vice- 
president; Arthur Hamilton, Ohio In- 
spection Bureau, 2nd _ vice-president, 
and Roy Longtha, Aetna Casualty, 
treasurer. 

New officers of Insurance Women of 
Milwaukee are Miss Hazel Gesch, pres- 
ident; Bertha Connor, vice-president; 
Glorine Becker, recording secretary; 
Arline Schomer, corresponding secre- 
tary, and Helen Masloski, treasurer. 
The group held its annual fellowship 
night dinner meeting at the Steak 
Ranch with members from Madison, 
Racine and Kenosha, Wis., Chicago, 
and other northern Illinois clubs in 
attendance. 


NAIA Executive Unit 
Told Of Big I Plans 


At the executive committee meeting 
in New York of National Assn. of 
Insurance Agents, Dave Johnson, Pen- 
sacola, chairman of the Big I fund 
raising campaign, reported that the 
drive had gone over the $1 million 
mark for the third year. Funds re- 
ceived have exceeded last year’s total, 
with several states still engaged in 
clean up efforts to sign up as many 
members as possible. 

The 1961 program will be based on a 
budget 10% above the current $1,285,- 
000. Shooting will begin next month 
on the advertising presentation film 
which will be produced in quantity for 
use by states in fund raising. 

The executive committee heard a 
report on preliminary phases of the 
program for the annual convention at 
Atlantic City Sept. 26-28. A “working” 
meeting is planned to carry through on 
the theme of “Sales Plus Service 
Equals Success in the 60s.” 

George S. Hanson, general counsel 
of NAIA, reported that he had sug- 
gested to National Assn. of Insurance 
Commissioners that the latter’s sub- 
committee study on group insurance 
be terminated. The subcommittee had 
originally been established at the re- 
quest of NAIA which now plans to 
follow through on group studies at the 
state level. 

Morton V. V. White, Allentown, Pa., 
chairman of NAIA’s federal affairs 
committee, and Maurice G. Herndon, 
Washington representative, reported 
on national legislative developments. 

Montana has approved the Merit- 
matic automobile insurance plan for 
safe drivers, sold through American 
Guarantee of the Zurich group. 





TILITIES INSURANCE COMPANY 


315 PINE STREET e ST. LOUIS 2, MISSOURI 
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We pay OVER HALF the premium in our Agents Group Insurance Plan 


BUCKEYE UNION GROUP 


The Buckeye Union Casualty Company 
The Buckeye Union Fire Insurance Company 
The Mayflower Insurance Company 


Home Offices: Columbus 16, Ohio 
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Radtke, Asenbauer 
Head Wisconsin 
Mutual Agents 


By JAMES C. O’CONNOR 


With no help from the weather, 
Wisconsin Assn. of Mutual Insurance 
Agents broke attendance records at its 
annual meeting at Elkhart Lake June 
16. and elected J. F. Radtke, Marsh- 
field, president, succeeding Phil Rad- 
datz, Oshkosh. The program was well 
received and the fact that the new 
homeowners program had just gone 
into effect in Wisconsin added much 
interest to a lively forum discussion of 
this subject. 

M. J. Asenbauer, Milwaukee, is the 
new vice-president and heir apparent. 
P. E. Schaeffer, Milwaukee, and Clem 
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The less you can see, the greater the chance for disaster. It’s as 
true of underwriting insurance risks as of driving a car. 

Only those fire insurance underwriters equipped with the eyes of 
underwriting—up-to-date Sanborn Maps—are able to see the great 
majority of loss-influencing factors on each risk. There is no 


other source of information that reveals so much so quickly, 


so reasonably! 


Don’t take chances. Make sure your underwriters are properly 


equipped for the long road ahead! 


SANBORN MAP COMPANY, INC. 7 


Home Office: 629 Fifth Ave., Pelham, N. Y. 


New York City: 85 John St. « 


: G Insurance Companies, 


Chicago: 220 S. State St. 
San Francisco: 530 Washington St. 
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Mayer, Jackson, were reelected secre- 
tary and treasurer and A. S. Imig, 
Sheboygan, remains national director. 
J. O. A. Nelsen, Wauwatosa, and 
Thomas Mongin, Green Bay, were 
elected directors. Holdover directors 
are W. E. Koehler, Cedarburg; A. P. 
Hetsdorf, Sheboygan; Mr. Raddatz; 
Mike Durante, Milwaukee, also a past 
president, and C. B. Possin, Waupun. 

The association is in excellent shape, 
with membership up to 394. It now 
stands sixth on the list of state as- 
sociations affiliated with 
Assn. of Mutual Insurance Agents and 
hopes to move up a place or two this 
year. E. S. Steinbach, who operates 
his own agency in Mayville, has been 
executive secretary on a_ part-time 
basis for three years and the member- 
ship increase, handling of meetings 


and general effective activities of the 
(CONTINUED ON PAGE 


20) 
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Hoft New Assistant 


At Arkansas Bureau 


LITTLE ROCK—Arkansas _Inspec- 
tion & Rating Bureau has appointed 
Leland R. Hoff assistant manager to 
succeed George D. Suter who retired 
earlier this month. Mr. Hoff is a grad- 
uate fire protection engineer at Illinois 
Tech. He started with Iowa Inspec- 
tion Bureau in 1925, and in 1930 joined 
the Arkansas bureau as an inspector. 
He became assistant superintendent 
of rates in 1937 and head of the rating 
divisicn in 1942. 


Kansas Fire Prevention 


Assn. Elects Weaver 

Kansas Fire Prevention Assn. 
elected Clifton Weaver, Aetna Fire, 
president at the annual meeting in 
Hutchinson. Willard W. Gifford, Home, 
was named president-elect, and Har- 
old Talcott, Hartford Fire, secretary- 
treasurer. 


McNulty Named In N. E. 
By Employers Liability 

Employers Liability has advanced 
Alvin J. McNulty to regional under- 
writer for fidelity, burglary and plate 
glass in the New England department. 
He succeeds the late Bernard C. Mc- 
Mullen. 

Mr. McNulty joined the New Eng- 
land auto department in 1953, and was 
named fidelity and burglary under- 
writer in 1958. 


Houston Agencies Merge 

R. B. Bowen & Co. and Calvin A. 
Soriero agencies of Houston have 
merged under the title R. B. Bowen & 
Co. and Calvin A. Soriero, with offices 
at 644 Texas National Bank Building. 
Partners are R. B. Bowen Jr., Mr. Sor- 
iero, and William G. Bowen. W. W. 
Rogers will be general manager. 

Bowen & Co. was established in 1912 
by R. C. Bowen and has been in the 
Bowen family since. The grandfather 
of the two present Bowen partners, 
William Bowen, established an agency 
in Austin in 1873, and previously had 
been a member of the St. Louis Board 
for 10 years. 

Mr. Soriero has operated his own 
agency since 1955. Prior to moving to 
Houston he was Ohio manager of Na- 
tional Surety and previously he had 
been with Fidelity & Deposit. 

R. B. Bowen joined Bowen & Co. in 
1935 and W. G. Bowen in 1940. 


LaSalle Casualty of Chicago has 
moved its home office to the second 
floor at 221 North LaSalle Street. 





REINSURANCE 


Through Intermediaries Only 


FIRE—CASUALTY 
THE STUYVESANT INSURANCE COMPANY 


Executive Offices 
1105 Hamilton St., Allentown, Pa. 
HEmlock 5-3541 
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Ia. National Mutual 
Raises 5 Executives 


Iowa National Mutual has made the 
following executive promotions: 

J.C. Rice, vice-president and under- 
writing manager, to senior vice-presi- 
dent and underwriting manager; R. S 
Wray, secretary and personnel manag- 
er, to vice-president and general serv- 
ices manager. 

Also, Paul H. Darling, assistant sec- 
retary and agency supervisor, to vice- 
president and agency supervisor, M. H. 
Hamilton, fire division manager, to 
vice-president and fire division man- 
ager, and Richard H. Durham, assist- 
ant treasurer, to secretary and assist- 
ant treasurer. 


La. Commission Approves 
Auto And HO Deviations 


Louisiana insurance rating commis- 
sion’s casualty division approved a 
homeowners deviation of 15% for Im- 
plement Dealers Mutual; 20% for 
Quincy Mutual Fire; and 15% for At- 
lantic of Dallas. 

The commission approved a 17% de- 
viation on private passenger car rates 
for American Home; 15% on certain 
private passenger classes for Asso- 
ciated Indemnity; and 15% on certain 
private passenger classes and 10% for 
private passenger comprehensive for 
St. Paul F.&M. 


International Service 
Names Kirby State Agent 


International Service of Fort 
Worth has appointed Arthur B. Kirby 
Jr. state agent for Colorado and New 
Mexico. In addition to appointing and 
servicing recording agents, he will 
also represent the company’s life af- 
filiate, International Service Life in 
those states. He will maintain offices in 
Broomfield, Colo., Denver suburb. He 
was formerly with Commercial Stand- 
ard as a special agent and with Art- 


hur B. Kirby general agency of Fort 
Worth. 
Elect In Lowell, Mass. 

Greater Lowell, Mass., Assn. of In- 


elected William F. 
Kane secretary to succeed James F. 
Gleason and reelected all other of- 
ficers at its annual meeting in South 
Chelmsford. 

Mr. Gleason reported the association 
spent more than $8,000 over the past 
five years to supplement and maintain 
driver training classes in Lowell high 
schools. Less than 1% of drivers hold- 
ing driver-training certificates were in- 
volved in reportable accidents, he said. 
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Southwest Field Men 
Hear III Plans For 


Public Relations 


OKLAHOMA CITY—Most of the 
public relations problems of the in- 
surance business are local and can be 
solved by local action, Paul B. Cullen, 
vice-president Insurance Information 
Institute, told field club and casualty- 
surety association representatives 
from Arkansas, Texas, Oklahoma, New 
Mexico and Kansas attending III’s 
southwestern regional public relations 
conference here June 14-15. 

Public relations basically is “doing 
and telling,’ Mr. Cullen continued, 
“doing” being worth 90% and “telling” 
10%. He emphasized the importance 
of local insurance organizations in 
activities to obtain better public un- 
derstanding and appreciation of the 
insurance business. “The mere exist- 
ence of III will not solve our prob- 
lems,” he continued. 

J. Carroll Bateman, III general man- 
ager, cited the purposes of the confer- 
ence as to describe III’s operations 
and general plans; to develop a com- 
mon understanding of what PR is; to 
solicit suggestions from the field 
groups on PR activities, and to estab- 
lish working relationships between 
field groups and regional III offices. 

Giving his impressions of the indus- 
try as an outsider who has been ob- 
serving the business for four months, 
Mr. Bateman said he was struck by 
the lack of public understanding of 
the great importance of general insur- 
ance to the economy and also of the 
“massive and picayune”’ regulation of 
the business which slows down its in- 
genuity and enterprise. 

“The task of building a durable 
public relations program will not be 
easy,’ Mr. Bateman said, “but it has 
strong support from management 
which recognizes that a secure future 
for the industry rests as much upon 
public acceptance of our practices and 
policies as it does upon effective mer- 
chandising of our products and effi- 
cient over-all management.” Stressing 
the importance of PR activities by 
local field groups, he said: “We need 
your help in continually taking the 
temperature of public opinion about 
our business.” 

The conference was directed by 
Lloyd F. Palmer, southwestern region- 
al III director. Most of the first ses- 
sion was spent discussing public rela- 
tions problems in catastrophe areas. 
W. D. Swift, assistant general adjuster 
National Board was on hand to outline 
the importance of favorable publicity 
and the results it can achieve in a 
disaster area. J. L. Cowan, American, 
public relations chairman, Alamo di- 
vision of Texas Field Men’s Assn., 
described the Texas catastrophe plan 
developed under the auspices of Texas 
Insurance Advisory Assn., and D. H. 


Shannon, North British catastrophe 
committee chairman of Oklahoma 
Capital Stock Assn., told how the 


Oklahoma catastrophe plan operated in 
the three storms striking the state in 
April and May of this year. 

The organization and operation of 
speakers bureaus was gone over, with 
Norris W. Parker, manager Texas In- 
surance Advisory Assn., relating how 
the Texas speakers’ bureau’ was 
started in 1959, with a roster of 139 
company men and 138 local agents. 


S. F. Insurance Women Elect 

San Francisco Insurance Women’s 
Assn. has elected Jean Wetherbee of 
America Fore Loyalty group presi- 
dent. She succeeds Ella Fernbach, 
Hartford Fire. Other officers named 
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were Hecla McCurdy, General Acci- 
dent, lst vice-president; Gerdes Mc- 
Cart, Norbert Cronin & Co., 2nd vice- 
president; Estelle Hendricks, National 
Union Fire, recording secretary; Lil- 
lie Langley, Great American, corres- 
ponding secretary, and La Rue Har- 
rington, Landis, Pelletier & Parrish, 
treasurer. 


III In Atlanta Meet 


Insurance Information Institute held 
a two-day southeastern regional meet- 
ing at Atlanta for the presidents and 
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public relations chairmen of field 
clubs and state casualty and surety 
associations. 


Edgar J. Forio, senior vice-president 
Coca-Cola Co. and president Atlanta 
Chamber of Commerce, was a featured 
speaker. J. Carroll Bateman, general 
manager III; R. M. McFarland Jr., 
regional director at Atlanta, and A. M. 
Thomasson, southeastern public rela- 
tions manager at Tallahassee, attended. 

The III regional advisory committee, 
comprised of company executives in 
the area, held a meeting preceding the 
conference. 


Smith Chairman Of 
Executive Committee 
Of National Board 


Clarke Smith, president Royal- 
Globe, has been elected executive 
committee chairman of National Board. 
He succeeds Lester S. Harvey, presi- 
dent New Hampshire, who was made 
vice-president of the board at this 
year’s annual meeting. 

Pioneer Mutual of Boston, has been 
licensed in New Hampshire. 


MEER MATIONAL LIFE OFFERS MULTIPLY YOUR INCOME as a 


YOU A RARE OPPORTUNITY 109) MULIIPI , 
GENERAL AGENT for LIFE, ACCIDENT & HEALTH, 
and GROUP INSURANCE: *& with MAXIMUM 
COMMISSION AND EXPENSE ALLOWANCE 
PROFIT SHARING RENEWALS, LIFETIME SERVICE FEES, 
PENSION, LIFE BENEFITS. Why Not Capitalize On 
The Sales Advantages Of Bankers National 
Life's COMPLETE POLICY PORTFOLIO: } 2: ona 
Non-Par Life, Quantity Discount, Guaranteed Insurability, Family Policy, 
Salary Savings Plan, Coupon Policies, Commercial and Non-Can A & H, 
Association A & H, Hospitalization, Baby Group, Creditor Group, Major 


Medical Group and More! 1— YOUR LIFE DEPARTMENT 
CAN PRODUCE $10,000 ANNUALLY IN LIFE 


PREMIUMS: Do as so many other successful 
General Insurance Men have done....ask 
Agency Vice President Bill Good for a 


Copy of Our Booklet ! WE HAVE GEN. 
HBRAL AGENGY: OPENINGS IN ALI, 
STATES EXCEPT N.Y., CONN., TENN.. 











GA. ARE. N.D., IDAHO, UTAH, S.C. & THES. 


VD NOW! 


TEAR OFF HERE 


a" 
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FREE 
Booklet 


INSURANCE COMPANY 


Mail To — Bill Good, Agency V. Pres. 
Bankers National Life Insurance Co. 
oe 


I'd like your booklet on the “UMBRELLA PLAN” 
for building a MILLION DOLLAR LIFE DEPARTMENT 


Montclair 
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City SOHSHHHSSSSSEHSSESEHHESEEEEEOESESEEEE State SOCCSHCSSSESESESESESESEEE 
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POST OFFICE BOX 1199, COLUMBIA, SOUTH CAROLINA 





PRIMARY COVERAGES IN ILLINOIS 
WORKMEN'S COMPENSATION GARAGE & DEALERS LIAB. 
AUTOMOBILES & TRUCKS LIQUOR LIABILITY 
OLT—MFRS. & CONTRACTORS MALPRACTICE LIABILITY 
COMPREHENSIVE GEN’L. LIAB. BEAUTY SHOP LIABILITY 
COMPREHENSIVE PERSONAL LIAB. BURGLARY 
PRODUCTS LIABILITY PLATE GLASS-50/50 

%& Special Retros on Large W.C.-Liab.-Fleets, Etc. 


SURPLUS LINES 


OUTSIDE ILLINOIS — Through Licensed 
Surplus Lines Agents in Those States 
And Territories Which Permit Non- 
Admitted Carriers To Write Liability 
Coverages. 


EXCESS LIABILITY 


All 3rd Party Liability Including Excess 
Above Assigned Risk Auto Limits to 
100,000 /300,000 /100,000. 


THE CASUALTY COMPANY WITH EXTENSIVE FACILITIES... 
FLEXIBLE UNDERWRITING . . . REALISTIC RATING ... 
INDEPENDENT! 

SINGLE RISK REINSURANCE TO 8$2.000.000!!!! 


FIDELITY GENERAL INSURANCE COMPANY 


A STOCK COMPANY 


222 West Adams Street 


RAndolph 6-4060 Chicago 6, Illinois 





Hartley To Chicago 
For National Board 


Boyd A. Hartley, administrative as- 
sistant of the National Board at New 
York, has been transferred to Chicago 
to take charge of engineering in the 
midwest. George P. Stahl, assistant 
chief engineer at Chicago, will con- 
centrate on engineering in the muni- 
cipal field. 

Mr. Hartley joined the board as a 
field engineer in 1948. His duties have 
included work on fire department and 
electrical matters in connection with 
fire patrols and salvage corps. He has 
been administrative assistant since 
1958. For the past 18 months, he has 
had special assignments on the gener- 
al manager’s staff. 


Berkshire Mutual Fire 
Marks 125th Birthday 


Berkshire Mutual Fire is celebrat- 
ing its 125th anniversary. The com- 
pany’s latest annual report includes 
an outline of its history since its found- 
ing in 1835. 

While Berkshire’ celebrated _ its 
100th anniversary in 1935, its greatest 
growth has come in the 25 years since 
then. Assets have grown from $758,- 
000 in 1935 to more than $6 million 
at the end of 1959. In the same period, 
premium volume rose from $548,000 to 
more than $6 million, and surplus grew 
from $189,000 to $1,916,000. 


Jester Joins National Fire 
As Ill. Farm Field Man 


E. D. Jester has been appointed farm 
and hail special agent in Illinois and 
Indiana for National Fire. He has been 
a farm appraiser with a farm mortgage 
loan company at Urbana, III. 

Mr. Jester will have his headquarters 
in the Myers Building at Springfield, 
associated with State Agent W. R. Mar- 
tin and Special Agents C. Hunt, P. M. 
Puterbaugh, and R. W. Reed. 


National Fire Appoints 
Barker Tenn. State Agent 


Ross A. Barker has been appointed 
Tennessee state agent of National Fire. 
He succeeds T. B. Maberry who has 
been appointed associate manager of 
the fire, marine, and multiple peril 
division at Detroit. 

Mr. Barker joined National Fire in 
1952 as special agent in North Dakota. 
He was advanced to state agent in 1957. 
He will have his headquarters in Nash- 
ville. 


Market Mens Mut. Promotes Four 
Market Mens Mutual has promoted 
Donald S. Abrams to supervisor of 
fire underwriting; Robert W. Grieb to 
actuary and statistician; Richard E. 
Thomason to agency manager, and 
James O. Wittenberg to underwriting 
manager. 
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NAMIA School Aided 
By Many Scholarships 


National Assn. of Mutual Insurance 
Agents is holding its summer school 
at Oberlin College. The fire and cas- 
ualty course will run from July 18 to 
Aug. 6. Advanced agency management 
sessions will be held during the week of 
Aug. 8. 

To date 32 students are enrolled in 
the basic course, and 42 in the ad- 
vanced section. 

Mutual General Agents Assn. is 
again offering a full scholarship, to 
include the fourth week in agency 
management. It will go to the agent 
writing the best 200-word essay on 
“How My General Agent Helps Me.” 

Meridian Mutual is conducting a 
sales contest in 12 regions. Each win- 
ner will receive a fully paid applica- 
tion to the one-week course in ad- 
vanced agency management. 

State and regional mutual agents’ 
associations are also joining in the 
effort to support the school. Mississippi, 
West Virginia, New York, New Eng- 
land, North Carolina, Tri-State and 
Michigan have all set up partial schol- 
arships. Awards have already been 
made in Mississippi and West Virginia. 

The Virginia-D.C. Assn. has made a 
$200 contribution to the school for mu- 
tual insurance agents fund. Illinois has 
made a contribution of $100, and North 
Carolina has offered $600 in addition 
to two half scholarships. Utica Mutual 
has offered two half scholarships in 
New York. 


Campbell Elected MLG By 
W. Va. Pond Blue Goose 


West Virginia pond of Blue Goose 
elected Joseph W. Campbell, Wheeling 
agent, MLG at its annual meeting in 
Wheeling. 

Turner L. Sturm, Ohio Farmers, 
was elected supervisor, John A. Shan- 
non, General Adjustment Bureau, cus- 
todian, Eugene J. Midei, Campbell 
agency, wielder, E. Carrell Douglass, 
St. Paul F.&M., guardian, and Edward 
W. Eardley, Steptoe & Johnson, Wash- 
ington attorneys, keeper. 


Government Employees 


Now Has Homeowners 

Government Employees has been 
authorized to write a homeowners pol- 
icy in 20 states and the District of 
Columbia. Authorization is pending in 
a number of other jurisdictions. The 
company is deviating 15% from bu- 
reau rates. 

American Casualty held an advanced 
claim training school at Gantert’s Ga- 
rage in Reading, Pa. The two-week 
course was a refinement of the com- 
pany’s previous auto damage schools 
and was broadened to include the mul- 
tiple line claim program. Wallace H. 
Vance, automobile division manager, 
directed the school. 








TRI-STATE GROUP 


All Multiple Line 


Tri-State Insurance Company 
Farmers and Merchants Insurance Company 
Midwestern Insurance Company 

Home Office 


Tri-State Insurance Building 





Tulsa, Oklahoma 
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Great American Has 
Market Research Unit: 
Anderson Is Manager 


Great American has established a 
research and development department. 
Donald L. Anderson, who joined the 
company earlier this year, is manager 
of the new unit, under the executive 
supervision of Donald M. Witmeyer, 
vice-president. The department will 
conduct basic marketing and product 
design studies. 

Mr. Anderson has had experience 
as an adjuster, underwriter, field man, 
production supervisor, and most re- 
cently as research and development 
supervisor of Home. He is president of 
the New Jersey chapter of Society of 
CPCU. 


American Casualty Has 
Larger Memphis Office 


American Casualty has expanded 
its Memphis service office to a mul- 
tiple line branch to develop and service 
western Tennessee, southwestern Ken- 
tucky, northern Mississippi, south- 
eastern Missouri. and Arkansas. 

Edward Ludwig, formerly production 
manager in the central Pennsylvania 
department, has been named manager 
at Memphis. Unit managers include 
C. G. Poole, claims; Richard M. Scha- 
edle, production; B. H. Holcomb, cas- 
ualty; Roy L. Greene Jr., A&S; Cecil 
V. Smith, property; and Robert Ham- 
ilton, bond. 


Elect Stottrup President 
Of Illinois A&éH Assn. 


Illinois Assn. of A&H Underwriters, 
which held its annual meeting at Chi- 
cago in conjunction with the interna- 
tional association convention, elected 
S. B. Stottrup, Mutual Benefit H.&A., 
Decatur, president. He succeeds Wil- 
liam Eyre, Illinois Mutual L.&C., Peor- 
ia. 

New vice-presidents are Henry F. 
Truemper, Mutual of New York, Au- 
rora, and Martin Haueisen, Washington 
National, Chicago. James Underwood, 
Mutual Benefit H.&A., Peoria, is sec- 
retary-treasurer. 


Houston Buyers Elect 
R. C. Lee President 


Houston Society of Insurance Man- 
agement elected R. C. Lee, Armco 
Steel Corp., president at its annual 
meeting. Also elected were Frank G. 
Cox, Schlumberger Well Surveying 
Corp., vice-president; Robert re 
McCarthy, Tennessee Life, secretary; 
A. R. Fathman, of Anderson, Clayton 
& Co., assistant secretary, and William 
D. Smith, Bank of the Southwest, 
treasurer. 


Reliance Has Field Changes 

Reliance has appointed C. B. Peder- 
sen state agent in western Massa- 
chusetts and Vermont. He was former- 
ly western Massachusetts state agent 
of New London County Mutual. 

Richard E. Wirtz was named special 
agent at Cleveland. 

In the Pacific Coast department, 
Charles J. McCarthy was named Los 
Angeles special agent. 

Vaughan, Thain Names Schloss 

Philip A. Schloss Jr. has been named 
vice-president and account supervisor 
of Vaughan, Thain & Spencer, Chicago 
advertising and public relations agency 
which specializes in financial, insur- 
ance, and real estate advertisers. 
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19 University Teachers 
To Spend Summer At 
Insurer Home Offices 


Nineteen fellowships for members of 
American Assn. of University Teach- 
ers of Insurance to work in company 
home offices and acquaint themselves 
with the general knowledge of insurer 
operations have been arranged for the 
summer of 1960. 

The fellowship program is sponsored 
by AAUTI in cooperation with com- 
panies belonging to American Mutual 
Insurance Alliance, the National Board 
and the principal trade associations in 
the life and A&S fields. In addition to 
the general fellowships at home offices, 
there is a specialized program for 
teachers doing advanced research work, 
These are handled separately. 

Teachers are eligible to receive two 
fellowships in five years, one in the 
fire-casualty business and one in life. 
The cooperating companies pay round 
trip transportation and the teachers 
receive $133.35 a week for no less than 
four nor more than six weeks while 
they are engaged in the fellowship 
program. 

List Participants 

The teachers and companies parti- 
cipating in the summer of 1960 are: 

Burl M. Abel, Texas Tech, to Mass- 
achusetts Mutual Life. 

David Abner III, Texas Southern, 
to Chicago Metropolitan Mutual. 

Emerson Cammack, University of 
Illinois, to Continental Assurance. 

James J. Chastain, Municipal Uni- 
versity of Omaha, to Great American. 

James E. Dillinger, Florida State 
University, to Royal-Globe. 

Stanley Eisenberg, Upsala College, 
to New York Life. 

Conrad Eriksen, Kansas State Uni- 
versity, to Security Mutual Life. 

William T. Fisher, University of 
Connecticut, to Hartford Fire. 

Sam E. Ganis, Ohio Wesleyan Uni- 
versity, to New York Life. 


David Krugman, Mohawk Valley 
Technical Institute, to Equitable So- 
ciety. 


Henry F. Lyles, A. & M. College of 
Texas, to Kansas City Life. 

Jonas E. Mittleman, San Francisco 
State College, to Pacific Mutual Life. 

James W. Noehl, Wisconsin State 
College, to Hardware Mutuals. 

Jesse F. Pickrell, North Texas State 
College to Republic National Life. 

J. Eugene Pierce, University of Ten- 
nessee, to Provident Life & Accident. 

Jerome J. Rooke, Southern Illinois 
University, to Indianapolis Life. 

Nestor R. Roos, University of 
zona, to Continental Casualty. 

Willard J. Saunders, San Jose State 
College, to Metropolitan Life. 

Joseph R. Trosper, Southern Meth- 
odist University, to Trinity Universal. 


Ari- 


Berkshire Mutual Opens 
New Branch At Charlotte 


Berkshire Mutual Fire opened a 
branch office at Charlotte, N. C. Ches- 
ter T. Green, assistant secretary, has 
been named manager of the branch, 
which will serve southeastern states. 

Mr. Green, who has been with Berk- 
shire Mutual since 1924, was named 
assistant secretary in 1940. He was 
loss manager before being named man- 
ager of the underwriting department 
in 1957. 

Virginia Insurance Rating Bureau 
has filed a reduction of approximately 
20% in homeowners rates in that 
state. The state corporation commis- 
sion has called a hearing July 12 to 
consider the proposal. 








AS YOU KNOW... 





... from your experience, the first question an assured asks, when he has had 
a fire, is generally, “Am | covered?” And the second is, “When will I get the 
money?” For years, PLM has had this rigid rule: Claim payment within 24 
hours of receipt at home office of sworn proof of loss (where State laws permit). 


Losses paid (to date) since founding: $52.959,257. Is PLM in your office? 


Writing FIRE and ALLIED LINES 
“In the Birthplace of American Mutual Insurance” 





PENNSYLVANIA LUMBERMENS MUTUAL INSURANCE COMPANY 
PLM Building ¢ Philadelphia 7, Pa. 
Branch Offices in New York, Los Angeles, Charlotte, N.C. 











Service Beyond The Treaty 
Intelligent Reinsurance Analysis 


FIRE * CASUALTY + TREATY + FACULTATIVE 


REINSURANCE 4 


Charles A. Pollock, 4 
President 


CHICAGO 4, ILLINOIS © 141 W. JACKSON BLVD. 
WAbash 2-7515 
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Royal-Globe’s bond special representa- a" De Tih 
‘ ‘ Va 5 ali 
tive gives complete, fast — outstanding rn eR “" G Gece 
service. With streamlined sales aids such 1B We 
as those shown above he can really help Gal a 
° : ‘ . BOILER & MACHINERY ) LOSS PREVENTION 
you in the production of contract, fidelity i Ie ENGINEER | wed 


and court bonds. Consider, for example, A ka 


Royal-Globe’s post card application for /| 

administrator or executor bonds up to Sar Say / 
$50,000 without applicant's signature! eat 

Get all the details today from this highly- 


trained member of our mobile production 
team. Call him now! 


n \ 





—— 









and your versatile 


\ i LINE” FIELDMAN 


Profit-minded agents know acm uc is “TOPS IN EVERY SERVICE” 


ot AL mS 


ROYAL-©-GLOBE 


INSURANCE GROUP New York 38, New York 


ROYAL INSURANCE COMPANY, LTD. - THE LIVERPOOL & LONDON & GLOBE INSURANCE COMPANY LTD. - ROYAL INDEMNITY COMPANY - GLOBE 
INDEMNITY COMPANY - QUEEN INSURANCE COMPANY OF AMERICA + NEWARK INSURANCE COMPANY - AMERICAN AND FOREIGN 
INSURANCE COMPANY - THE BRITISH & FOREIGN MARINE INSURANCE COMPANY LTD - THAMES & MERSEY MARINE INSURANCE COMPANY, LTD 










Conventions 


June 26-29, Virginia agents, annual, Cava- 
lier Hotel, Virginia Beach. 

July 7-9, International Assn. of Insurance 
Counsel, annual, The Greenbrier, White Sul- 
phur Springs, W. Va. 

July 17-20, Consumer Credit Insurance Assn., 
annual, The Greenbrier, White Sulphur 
Springs, W. Va. 

July 22-28, National Assn. of Claimants’ Com- 
pensation Attorneys, annual, Jack Tar Hotel, 
San Francisco. 

August 7-12, Honorable Order of the Blue 
Goose, Grand Nest, Sheraton Cadillac Hotel, 
Detroit. 

August 14-17, West Virginia agents, annual, 
The Greenbrier, White Sulphur Springs, W. 
Va. 

August 15-17, Texas mutual agents, annual, 
Hotel Galvez, Galveston. 

August 22-24, International Federation of Com- 
mercial Travelers Insurance Organizations, 
annual, Queen Elizabeth Hotel, Montreal, 
Canada. 

August 24-27, Federation of Insurance Coun- 
sel, annual, Bellevue Stratford Hotel, Phil- 
adelphia. 

August 25-27, Montana agents, annual, East 
Glacier Lodge, Glacier Park. 

August 28-30, Wyoming agents, annual, Wort 
Hotel, Jackson. 

Sept. 6-8, Maine agents, annual, Samoset Hotel, 
Rockland. 

Sept. 7-10, Alaska agents, annual, Mt. McKin- 
ley National Park. 

Sept. 11-14, National Assn. of Mutual Insurance 
Companies, annual, Olympic Hotel, Seattle, 
Wash. 

Sept. 12, Vermont agents, annual, Basin Harbor 
Club, Vergennes. 

Sept. 12-13, Utah agents, annual, Hotel Utah, 
Salt Lake City. 

Sept. 12-16, International Union of Marine 
Insurance, conference, Shoreham Hotel, 
Washington D. C. 

Sept. 13-16, Mutual Loss Managers’ Conference, 
Roosevelt Hotel, New Orleans. 

Sept. 14-16, Michigan agents, annual, Pantlind 
Hotel, Grand Rapids. 

Sept. 15-16, Minnesota agents, annual, Pick- 
Nicollet Hotel, Minneapolis. 

Sept. 18-20, New Hampshire agents, annual, 
Mount Washington Hotel, Bretton Woods. 
Sept. 18-21, Idaho agents, annual, Sun Valley 

Lodge, Siun Valley. 

Sept. 19-20, Minnesota mutual agents, annual, 
Pick-Nicollet Hotel, Minneapolis. 

Sept. 19-21, Washington agents, annual, Olym- 
pic Hotel, Seattle. 

Sept. 21-23, Canadian Federation of Insurance 
Agents & Brokers Assns., annual, Mont 
Tremblant Lodge, Mont Tremblant, Quebec, 
Canada. 

Sept. 21-23, Oregon agents, annual, Sheraton- 
Portland Hotel, Portland. 

Sept. 21-23, Western Loss Assn., annual, Lake 
Lawn Lodge, Delavan, Wis. 

Sept. 26, New Jersey agents, annual, Hotel 
Traymore, Atlantic City. 

Sept. 26-28, National Assn. of Insurance Agents, 
annual, Chalfonte-Haddon Hall, Atlantic City, 
N. J. 

Oct. 2-5, National Assn. of Casualty & Suretv 
Agents and National Assn. of Casualty & 
Surety Executives, combined annual. The 
Greenbrier, White Sulphur Springs, W. Va. 

Oct. 8-11, Kansas agents, annual, Broadview 
Hotel, Wichita. 

Oct. 13-14, Conference of Mutual Casualty Com- 
panies, sales and agency meeting, Conrad 
Hilton Hotel, Chicago. 

Oct. 14-15, North Dakota Agents, annual, 
Grand Pacific Hotel, Bismarck. 

Oct. 16-18, Arizona’ Agents, annual, Pioneer 
Hotel, Tucson. 

Oct. 16-18, Maryland agents, annual, Hotel 
Emerson, Baltimore. 

Oct. 16-18, Ohio agents, annual, The Neil House, 
Columbus. 

Oct. 17, Rhode Island agents, annual, Sheraton- 
Biltmore Hotel, Providence. 

Oct. 17-19, Wisconsin agents, annual, Schroeder 
Hotel, Milwaukee. 

Oct. 18-19, Massachusetts agents, annual, 
Sheraton Plaza Hotel, Boston. 

Oct. 21-23, Colorado agents, annual, Broad- 
moor Hotel, Colorado Springs. 

Oct. 22-27, National Assn. of Mutual Insurance 
Agents, annual, Statler Hotel, Washington, 
B.C 


Oct. 23-25, Missouri agents, annual, Governor 
Hotel, Jefferson City. 

Oct. 24-26, California agents, annual, Sheraton- 
Palace Hotel, San Francisco 

Oct. 26-28, Nebraska agents, annual, The 
Town House, Omaha. 

Oct. 27, Connecticut agents, annual, Statler- 
Hilton Hotel, Hartford. 
Oct. 27-28, Kansas State Assn. of Mutual In- 
surance Companies, Holiday Inn. Topeka. 
Oct 27-29, New Mexico agents, annual, West- 
ern Skies Hotel, Albuquerque. 

Oct. 30-Nov. 1, Illinois agents, annual, Pere 
Marquette Hotel, Peoria. 

Oct. 30-Nov. 1, Tennessee agents, annual, An- 
drew Jackson Hotel, Nashville. 

Oct. 31-Nov. 2, Nevada agents, annual, Las 
Vegas. 

Nov. 1-3, National Assn. of Independent In- 
surers, annual, Chase-Park Plaza, St. Louis. 
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MARKET 


TROUBLE 


We don’t have a market to 
insure a Swiss mountain 
climber—but we DO provide 
an inexhaustible market for 
your unusual . . . hazardous 
hard-to-place risks . . . 
including: 
@ EXCESS LINES 
SURPLUS LINES 
TRAMPOLINE CENTERS 
GO-KART TRACKS 


Etc., etc., etc. 


HOMER BRAY SERVICE. INC. 
1633 Central Street 
Evanston, Illinois 
DAvis 8-9600 
SOOOSOHOHOSOSSOSEHEHESOOOOHOEOEEEEESE 
HOMER BRAY SERVICE, INC. 
1633 Central Street, Evanston, Illinois 
Send me complete information 
on the following risk coverages: 
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| State Farm Names 
Five V-Ps; Other 
Assignments Made 


State Farm Mutual has appointed 
five new vice-presidents. The men and 
their titles are 
Richard F. Stock- 
ton, vice-president 
and treasurer; 
Robert O. Noel, 
vice-president of 
operations; John 
D. Wooledge, vice- 
president; John C. 
Neff, vice-presi- 
dent of invest- 
ments; and L. Wes 
Hicks, regional 
agency vice-presi- 
dent. 

Other personnel changes have been 
made as a result of a split in the op- 
erating divisions of the midwest of- 
fice of State Farm F.&C. at Bloom- 





R. F. Stockton 





Robert O. Noel 


John D. Wooledge 


ington. Kenneth W. Peard, south- 
eastern service superintendent, has 
been transferred to Bloomington as 
Illinois regional fire manager. He will 
be assisted by Raymond Caldwell as 





John C. Neff L. Wes Hicks 


underwriting superintendent, Eldon 
P. Leary, assistant underwriting su- 
perintendent, Dorwin S. Forbes, assist- 
ant loss superintendent, and Rodney 
Zander, service superintendent. 

Charles T. Ballinger becomes Ind- 
iana-Iowa regional fire manager. He 
will be succeeded as midwest under- 
writing superintendent by Harry D. 
Iunghuhn. Loss_ superintendent is 
Erwin H. Behrens, and service super- 
intendent is Alfred L. Hall. 

Newly created senior field under- 
writing posts will be occupied by 
Archie R. Edland for Indiana-Iowa 
and Donald L. Breen for Illinois. 

Joseph R. O’Connor, manager for 
North Carolina, has been reassigned 
to the home office for legal advisory 
work. 

New agency directors for the south- 
eastern office at Jacksonville are 
James W. Morton, now Georgia state 
director, for Georgia; Joseph Q. Tuck, 
North Carolina assistant state direc- 
tor, for South Carolina; Maurice T. 
Brown and Roland F. Marston, agency 
supervisors in Florida, for north and 
south Florida, respectively. 

Gerald N. Gorrell has been pro- 
moted from service superintendent to 
director of internal control at the 
east central office at Newark, O. 

Nelson Rivers, State Farm Auto 
claim superintendent at Jacksonville, 
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becomes general loss superintendent 
of the fire company at Bloomington. 
He will work with Al W. Kohlhagen, 
assistant loss vice-president. 


36% Commission On 
HO In ‘59 In Mass. 


The average commission paid by 
stock companies on homeowners in 
Massachusetts in 1959 was 368%, 
Milton G. McDonald, chief actuary of 
the Massachusetts department, told 
the seminar sponsored by Massachu- 
setts Assn. of Insurance Agents at the 
University of Massachusetts, Amherst. 
The figures showed 67.2% spent on all 
expenses. With O. L. Colburn of New 
England Fire Insurance Rating Assn., 
Mr. McDonald discussed the procedure 
of making a filing of rates, and used 
the homeowners filing recently ap- 
proved as an example. 

One stock company, Mr. McDonald 
said, is paying 50% commission for 
homeowners business. 

Under the new filing, he said, 60% 
is contemplated for losses and loss ad- 
justment expense and 34% for ex- 
pense. Actual ratios for acquisition 
general expense, taxes, licenses and 
fees for 1959 total 19.2%, which leaves 
approximately 15% for commissions. 
Previously adjustment expense had 
not been bracketed with losses. 


King Eastern Director 
Of Auto Theft Bureau 


Ray M. King has been appointed 
director of the eastern division of Na- 
tional Automobile Theft Bureau. He 
succeeds Charles S. Black, who is re- 
tiring but who will continue as con- 
sultant until the end of 1960. 

Mr. King has been with the bureau 
for 19 years and was named assistant 
director in 1953. Mr. Black joined the 
bureau in 1927 and has been eastern 
director since 1953. 


Illinois Mutual L.&C. 
Presents 28 Trophies 


Illinois Mutual L.&C. of Peoria held 
its 50th anniversary convention there 
June 12-15, with some 200 agents and 
wives attending. Highlight of the 
meeting was the presentation of 28 
president’s trophies by President E. 
A. McCord to leading agents in the 
14 states in which the company oper- 
ates. More than 1,600 agents competed 
for the trophies. 

President McCord announced that 
the company was going to _ install 
Ramac in November and reported on 
the growth of the company during 
the past 50 years, while R. A. McCord, 
executive vice-president, spoke on the 
challenge of the next 50 years. 

Dr. G. Herbert True, special market- 
ing consultant to General Electric, 
and Hal L. Nutt, director, Purdue In- 
stitute, were speakers. 


President E. A. 
McCord (left) of 
Illinois Mutual 
L.&C. presenting 
Don Harrison 
(center) of Edina, 
Mo., and Deane 
H. Davis, Peoria, 
the company’s 
master trophies. 
Mr. Harrison won 
the trophy for 
largest premium 
volume and Mr. 
Davis for largest 
number of appli- 
cations. 


Canfield Retires 
As Southwest Head 
Of Pacific National 


M. L. Canfield, resident vice-presi- 
dent of the southwestern division of 
Pacific National 
Fire, has retired. 
Edward Yerger, 
manager, will suc- 
ceed as head of 
the division. 

Mr. Canfield be- 
gan his career in 
1915 as an inde- 
pendent adjuster. 
He was with Home 
for 38 years and 
retired in 1956 to 
become _ president 
of Dallas Ins. Co. 





M. L. Canfield 

Mr. Yerger joined Pacific National 
in 1953. Before that, he was agency 
director of Southwest General. 


Auto Casualty Down 
2.2% And Collision 
11% In Ohio July 1 


National Bureau is reducing private 
passenger car casualty rates 2.2% in 
Ohio. National Automobile Underwrit- 
ers Assn. is reducing $50 deductible 
collision rates 11.1% and $100 deduc- 
tible 1.7%. Both are effective July 1. 

The liability rate changes range from 
a reduction of 11% to an increase of 
10%. Approximately 69% of motorists 
will receive reductions. The bureau 
also increased liability rates for com- 
mercial cars by .1 of 1% and 25% for 
garage risks. 

The $50 deductible collision changes 
range from a reduction of 19.7% to an 
increase of 9.6% and $100 deductible 
from a 15% reduction to a 24% in- 
crease. Comprehensive is increased 
7.1%. Collision premiums for commer- 
cial vehicles operated in excess of 50 
miles are reduced 10 to 20%. 

Premiums will continue to be sub- 
ject to a 15% safe driver discount for 
motorists who qualify. Farmers con- 
tinue to receive a 30% discount. 


Georgia Pond Elects 

Langdon C. Quin Jr., president Hurt 
& Quin general agency, is the new 
most loyal gander of Georgia Blue 
Goose. He succeeds J. D. Ambrose, 
general agent. The other officers are: 
Supervisor, Robert M. Dominy, Fac- 
tory Association; custodian, William 
C. Painter, SEUA; guardian, Samuel 
Taylor, Seibels, Bruce & Co.; keeper, 
D. L. Wicker, Hurt & Quin, and wield- 
er, Bockover Toy, who has this posi- 
tion permanently. 

H. Norris Pye, retired chief engi- 
neer of SEUA, was awarded a life 
membership. 
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Hartford Agent, 1960, carries on 15Ve 


From one agent in 1810 to 34,000 agents in 1960. That is how the hearty approval from the most illustrious of his predecessors. ok fo 
Hartford’s service to the public has grown. But with bigness has come Preparing comprehensive insurance plans for clients . . . keepinguranc 
no lessening of the personal, agent-to-client service that has been a policyholders posted on new insurance coverages that may meet the¢ 
tradition with Hartford Agents for 150 years. On the contrary, the changing needs . . . being on hand whenever trouble strikes . . . tl 
Hartford Agent of today serves in a way that would win nods of Hartford Agent of 1960 carries on in the best of a 150-year tradition 


HARTFORD FIRE INSURANCE COMPANY * HARTFORD ACCIDENT AND INDEMNITY COMPANY * HARTFORD LIFE INSURANCE COMPANY * HARTFORD LIVE STOCK INSURANCE COMPANY °* CITIZERANCE ( 
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On the occasion 
of the 150th anniversary of 
the founding of the Hartford Fire 
Insurance Company, this tribute to 
Hartford Agents — past and present —1s 






















. 4 SIX MONTHS AFTER ITS FOUNDING in June of 1810, 

¢ a a0r 2 7 the Hartford Fire Insurance Company appointed its first 

appearing asa WO page ad er L1S¢ Me nt agent, Jonathan Trumbull of Norwich, Connecticut. From 
that beginning has grown the tradition of service carried 


in LIFE and the SATURDAY EVENING POST. forward by 34,000 Hartford Agents today. 





e It 1s intended as a testimonial to the men 
and women of today who through their ability 
and concern for the welfare of their neigh- 
bors are adding new lustre to the name 

Hartford and to the profession of 
Hartford Agent in this 150th 


anniversary year. 
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CHARLESTON, S. C., 1861, marked a dramatic high-spot 
in agent service. Hartford Agent A. H. Hayden buried his 
policyholders’ fire-loss records to keep them safe from the 
ravages of war. Sent to the Hartford when the war was over, 
every claim was paid in full. 








MODERN DAY SERVICE from Hartford Agents includes 
thorough study of clients’ needs, and preparation of com- 
prehensive insurance plans to meet them. Agent’s experience 
enables him to spot needs for protection which might be 
overlooked by property owner. 





BEDSIDE ENCOURAGEMENT isn’t written into a Hartford 
Accident Policy but it’s something many a_ policyholder 
receives from the Hartford Agent. Big disaster or small, the 
Hartford Agent is Johnny-on-the-spot to serve the interests 
of policyholders every way he can 





SERVICE OF A COMMUNI- 


~ = * t) 3 
['Y KIND is the famous Junior 
y _ T lr l l O Q S eC 4 l ( Fire Marshal Program. Brought 
a a | } \ . ¢~ to thousands of communities 





every year by Hartford Agents 
in cooperation with educators 
and other civic leaders, it teach- 
es children the basics of fire 
prevention and safety. 
Hartford—a 
trusted name in 
insurance for 


150 years 


ok for your Hartford Agent in the Yellow Pages of your phone book, under “Hartford 


eepingurance,” or wherever you see the familiar Hartford Stag trademark displayed. 


t thes Fire 
TARTFORD gr GROU P 
. 4 Company 


dition 
HARTFORD 15, CONNECTICUT 


Hartford Fire Insurance Company 
CITIZEMANCE COMPANY OF NEW JERSEY * NEW YORK UNDERWRITERS INSURANCE COMPANY * TWIN CITY FIRE INSURANCE COMPANY 1810 1960 
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Wyper Elected V-P 
Of Hartford Fire 


Hartford Fire has elected James Wy- 
per Jr. vice-president and secretary. 
He has been with the company since 
1940, and was special agent at Wash- 
ington, D. C., from 1947 until 1952 
when he returned to the home office 
as loss superintendent. He was elected 
assistant secretary in 1954 and secre- 
tary in 1956. 


Told To Gear Jobs 
To Marketing Program. 


(CONTINUED FROM PAGE 2) 
not be interpreted by ad managers as 
“our freeway to a budgetary Utopia.” 

Management tends to greet an idea 
under the marketing label more warm- 
ly than one released under the ad- 
vertising banner, he observed. 

One of the primary functions of the 
insurance advertising manager, he de- 
clared, is to make sure the selling ap- 
proach is hinged to the company’s 
place in the industry, the number of 
competitors it faces, the methods of 
distribution it employs and manage- 
ment’s willingness to accept and pay 
for new ideas. 

“We need no further proof,” Mr. 
Scharetg continued, “that insurance 
management has bought the essence of 
the marketing concept, but it will take 
time to determine whether it has sub- 
‘scribed to the entire marketing prin- 
ciple. We stand to gain nothing by 
professing to have marshalled a new 
concept if we fail to make it fully 
operative.” He commented that “mar- 
keting has worked best for those in- 
dustries that have historically been 
consumer oriented.’ Insurers’ prime 
sales efforts have been distributor or 
agent-oriented, he said, “for it is our 
producer force that owns and controls 
the business.” 


Define Ownership 


Isn’t it time, however, he asked, 
that the ownership and control be de- 
fined in something other than historic 
terms and that it be recognized it is 
the public who actually owns and con- 
trols the business. Agents own and 
control the business they develop for- 
ever as far as Fireman’s Fund is con- 
cerned,” Mr. Scharetg said, “but this 
expanded definition shows us that the 
fellow with the dollars to spend holds 
the only true business franchise with 
any company and neither we, nor our 
agents, can guarantee that franchise 
by contractual arrangement.” 

Agent ownership and control of the 
business has not proved binding upon 
the auto insurance dollar of the aver- 
age American motorist during the past 
decade, he pointed out. 

“As advertising men, it, therefore, is 
up to us,” Mr. Scharetg said, “to apply 
to this problem our knowledge of buy- 
ing habits as they are reflected in 
other industries. Working closely with 
our agents, we must orient ourselves 
to the consumer in both the product 
and the sales areas. That’s why there 
is a new job for us in our company’s 
marketing program. Creativity is one 
of the prime factors in successful mar- 
keting because it welcomes change 
and thrives on challenge, and you are 
the purveyor of creativity in your or- 
ganization.” 

Tax Lien For Landwehr 

ST. LOUIS—The federal govern- 
ment has filed an income tax lien for 
$26,912 against William B. Landwehr, 
Clayton, Mo., who through the years 
has acted as an insurance broker, 
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agent and company executive. The lien 
papers stated it was for individual in- 
come taxes due from Landwehr total- 
ing $17,312 in 1956 and $9,600 in 1957. 
In 1950 Landwehr pleaded guilty to an 
insurance law violation and was fined 
$800. He and his insurance activities 
have had the attention of county, state 
and federal officials many times in 
recent years, while newspapers, etc. 
have given space to them. 


Ohio Institute Is 
A Rousing Success 


(CONTINUED FROM PAGE 1) 
educational committee of NAIA and 
Lawrence F. Smith, research director, 
were both on hand to survey the re- 
sults of the program. 

The president of the Tennessee 
association, J. Ross Reed, Greeneville, 
attended to report on the school for 
his state. There were official dele- 
gates, too, from New York and West 
Virginia. 

The faculty for this pilot model 
school was hand-picked with care. 
For example, Franklin E. Schaffer, 
vice-president of the advertising firm 
of Doremus & Co. and the account 
executive in charge of the NAIA’s Big 
I campaign, handled one session on 
advertising. Edward F. Gelbelein, 
assistant secretary Aetna Casualty and 
the author of that company’s surveys 
textbook, conducted the material de- 
voted to account selling. All other 
instructors were equally “top-drawer.” 

The Ohio schools have been exciting 
admiration and envy for several years 
now among other states in the NAIA, 
so it was probably appropriate that 
the first national school be conducted 
by Ohio. 

One of the secrets of the success of 
the Ohio schools is the determined 
effort—it soon becomes effortless—to 
make adult education both adult and 
also fun. For example, although the 
“school days’ are somewhat of a 
grind—usually extending from 8 in 
the morning until 9 or 10 o’clock at 
night (one of the features most ap- 
plauded by those attending the nat- 
ional management school was the reg- 
ular evening bull-session conducted by 
the faculty members)—there is no 
dearth of humor. Mr. Kanehl and his 
cohorts have a number of devices for 
keeping students on their toes and 
anxious to participate in everything 
that goes on. And, that is to be ex- 
pected, too. Since 1952, more than 
2,000 Ohio insurance men and wo- 
men have participated in one or 
another phase of the educational ac- 
tivities of the Ohio association. All 
of the techniques learned through 
much trial and error at these earlier 
schools were brought into play. 

As a matter of fact, Lake Erie Col- 
lege—the scene of the management 
school—was a real showcase of the 
educational work of the Ohio agents. 
There was an office procedures school 
—designed for the gal Friday— which 
stressed instruction and practice in 
the routine paperwork of an insurance 
office. 

Another school—at the 
iate level—dealt with the 
of fire and casualty 
use manuals, and so on. 

Those new to the business got a 
thorough grounding in basics in the 
property insurance workshop. 

The Ohio agents receive assistance 
from several other Ohio organizations. 
Instructors are generally field men 
affiliated with Ohio Capital Stock 
Assn. and Ohio Assn. of Casualty & 
Surety Managers. Still more help comes 
from Ohio Inspection Bureau and the 
insurance department. 
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Employment Involves 
Sporting Risks, Minn. 
Supreme Court Holds 


ST. PAUL—“Horseplay” that results 
in injury is compensable under the 
Minnesota workmen’s compensation 
act, the state supreme court has held 
in reversing he finding of the industrial 
commission. The court’s decision was 
6-1, with Chief Justice Roger Dell fil- 
ing the only dissent. 

In 1958 Bruce Cunning fell from a 
truck and was injured. He and two 
companions were assigned to spray 
weeds and traveled about the country- 
side in a pick-up truck. In a playful 
mood one of the men threw a rain- 
coat over the cab of the truck, partly 
obsuring the vision of the driver. 
When the truck swerved suddenly, 
Cunning fell out and was injured. 


Commission Split 


The industrial commission split in 
deciding Cunning was “fooling 
around” in the truck when he fell out 
and thus contributed to his injury. 
The case was appealed to the supreme 
which held it was clear the injury to 
Cunning occurred during the course of 
his employment and that the prank of 
throwing the raincoat over the cab 
could not be called deliberate, serious 
or wilful misconduct. It was not clear 
whether Cunning or one of the other 
men threw the coat over the cab 
The court said Cunning’s conduct was 
not of a nature to deny him compen- 
sation. 

“The facts in the case should be 
viewed in the light of modern com- 
pensation thinking,” the court said. 
“This recognizes that the risk of as- 
saults, whether malicious or sporting, 
is incidental to employment.” 


Indiana Ins. Co. Drops 
Its Charter Privileges 


Indiana Ins. Co., one of the two re- 
maining charter companies in Indiana, 
has reorganized and_ voluntarily 
brought itself under Indiana insur- 
ance laws. The charter companies in 
Indiana, operating on a perpetual ba- 
sis under a special act of the legis- 
lature, enjoy a number of exemptions 
from insurance supervision. 

Indiana was founded in 1851. The 
reorganization will bring no changes 
in operation and the company will 
seek licensing in adjoining states. 

The chairman is Parke A. Cooling, 
who was president for 37 years until 
relinquishing the office in 1959. His 
son, William P. Cooling, is president 
and Rufus W. Mumford Sr. is execu- 
tive vice-president. 

As of Dec. 31, 1959, Indiana had 
assets of $15.2 million and a gross sur- 
plus of $4.4 million. As part of the 
reorganization, $450,000 has _ been 
transferred from surplus to capital, 
making that account $750,000 by pay- 
ment of a stock dividend. Last year 
the company had direct premiums of 
$15.9 million. 

A wholly owned subsidiary, Con- 
solidated, organized in 1956, does bus- 
iness in Indiana and Illinois, although 
it is licensed also in Kentucky, Mich- 
igan and Ohio. 

Indiana is the largest writer of fire 
and casualty business in the state. The 
company was inactive until the 
Cooling-Grumme-Mumford agency of 
Indianapolis took over the charter in 
1922. Cooling-Grumme-Mumford is 
general agent and state agent for Ind- 
iana, as well as some other stock com- 
panies. The stock of Indiana is owned 
by the Cooling and Mumford families 
and by the other directors of the com- 
pany and their families. 
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Comparative Negligence 


Laws Wouldn't Change 


Things, Prof. States 

General adoption of comparative 
negligence laws would have no major 
effect on automotive liability insur- 
ance rates, according to a study pub- 
lished in the current University of 
Michigan Law Review by Prof. Corne- 
lius J. Peck of the University of Wis- 
consin. 

In theory at least, under present 
laws in Michigan and most states, an 
individual may be denied recovery for 
personal injuries or property losses 
sustained in an auto accident if he 
contributes in any way to the mishap, 
is the traditional rule of “contribu- 
butory negligence.” Under comparative 
negligence, damages may be collected 
by those who contributed in part to an 
auto accident. But the amount award- 
ed is scaled down to reflect the extent 
to which they may be held to blame 
for their own injury or property loss. 

To compare the effects of these two 
doctrines on liability insurance rates, 
Prof. Peck studied safety factors, eco- 
nomic variables, and legal differences 
between states with the contributory 
doctrine and those which follow the 
comparative negligence rule (Arkan- 
sas, Georgia, Mississippi, Nebraska, 
South Dakota, Tennessee, and Wiscon- 
sin). 

His major finding: “Adoption of a 
comparative negligence rule. ... would 
not have a castastrophic result upon 
the insurance rate structure of any 
state. Indeed, it would not have as 
much effect as rapid growth of popu- 
lation, increased urbanization, or 
change to a traffic pattern with the 
effective safety record of a neighbor- 
ing state. “Its effect, if any, would go 
unnoticed in the rates and statistics 
of the insurance industry.” 

Adoption of comparative negligence 
does not appear to have any major 
effect on the “claims consciousness” 
of the public, he notes. Despite the 
legal bars of contributory negligence, 
in practice insurance adjusters, at- 
torneys, juries and even judges may 
already follow a comparative “rule of 
thumb” in awarding damages. 

The choice between the two rules 
does not appear to involve substantial- 
ly higher insurance rates for everyone 
so much as it does the justness of re- 
sults in a limited number of cases, he 
concludes. 


Jacobs N ew President 
Of Illinois Field Club 


Bernard Jacobs, American, was el- 
ected president of Illinois Capital 
Stock Assn. at the annual meeting in 
Peoria. Raymond F. Drumm, Home, 
and Robert D. Fitch, U.S.F.&G., are 
vice-presidents, and Roger W. Shields, 
Crum & Forster, is secretary-treasurer. 
Named to the executive committee 
were Kent L. Macy, New York Under- 
writers; L. W. McNeany, Aetna Fire; 
C. M. Wilcox, New Hampshire; John 
Semple, American Home; Marshall 
Schlick, Phoenix of Hartford, and 
Harry E. Johnson, Northern of London. 

The award for outstanding public 
relations service went to the outgoing 
president, D. E. Arenz, Aetna Fire. 

George J. Nicoud, executive manager 
Illinois Assn. of Insurance Agents, was 
a guest and spoke briefly in thanks 
to the field men for the help they 
have been to his organization. An- 
other guest was R. O. Matson, man- 
ager Illinois Inspection Bureau, who 
explained the main points of the new 
premium payment plans and the new 
public and institutional property plan 
of IRIC. i 
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(CONTINUED FROM PAGE 2) 
insured. They tend to provoke areas of 
misunderstanding, in some cases, as to 
the intent of the policy. The under- 
writing cannot be broad enough to 
give everybody a chance to save mon- 
ey. I wonder if this is just more price 
competition, without thought for prof- 
its. 

I am also against one-company 
budget plans. I have seen only one 
plan, though there may be more, that 
will allow other companies’ policies to 
be financed with those of the budget- 
ing company. What company will al- 
ways write the entire account? There 
are many independent financing plans 
available to cover all situations, and 
I do not believe that the individual 
company budget arrangement is the 
best answer to financing premiums. 

I think that the business is going 
crazy on homeowners. I hope there 
will be some stabilizing factor which 
will force insurers to relax their price 
cutting and to file a reasonable set of 
rates. 

As to life and A&S covers, I have 
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Give Opinions On Over-All Marketing 


mine separated from my fire and cas- 
ualty companies. I am positive that a 
company with an over-all marketing 
program will not take the premium 
volume of life or A&S into considera- 
tion when it cancels out an agency for 
poor loss ratio. Therefore, the agent 
who has been doing business with 
that company in all lines will have to 
change his life affiliation as well. It 
will then be harder for him to sell to 
insured a new life company than to 
sell a new fire and casualty company. 
I know this from experience. 

The foregoing might indicate that I 
am an old-timer who refuses to “bend 
with the wind.” This may be so, but I 
am also the type who is unwilling to 
be forced into anything. I believe that 
I have as much at stake in the fu- 
ture as have the companies. I would 
like to be consulted once in a while 
before I am told what I can sell and 
how much I can charge. I know that 
many big manufacturing corporations 
consult with their sales outlets, even 
though they have complete control of 
their salesmen. Their internal public 
relations is much better because of 
such consultation. 

I am in favor of cooperative adver- 
tising. Companies would be better off 
if they advertised locally and included 
the names of their agents. I tied in, at 
little cost to me, with a full page com- 
pany ad in one of our local papers, as 
did many other agents of the com- 
pany. It was a good ad, and I was 
proud to have my name associated 
with it. My clients told me that they 
had read this sales appeal. 

From my point of view, this effort 
was ideal. The ad did not prompt any 
client to ask me to place his insur- 
ance with the company that sponsored 
the insertion. Incidentally, I always 
tell clients that they have a choice of 
companies, and to let me know if there 
is any one with which they would not 
like to be insured. I can’t remember 
the last occasion when a client has 
told me not to place his coverage with 
a particular company. More import- 
ant, no client has directed his cover- 
age to any one insurer. 


A leading Illinois agent writes: 

Our agency is presently setting up 
a personal lines department to de- 
velop those lines, and we contemplate 
that a good part of this business will 
be handled under an over-all company 
marketing program. We believe that 
such programs make sense. We are 
presently interested primarily in the 
plan of one company, but we are not 
Ashack Is Raised By 
American At Milwaukee 

American has promoted Leonard W. 
Ashack from marine supervisor to ma- 
rine manager at Milwaukee. He enter- 
ed insurance in 1942 as an underwrit- 
er with Hartford Fire. He was marine 
manager in a local agency for two 
years before joining Home in 1952 as 
special agent at Chicago. He went with 
American in 1957 as marine supervis- 
or at Milwaukee. 


Dolan Co. agency of St. Louis, for- 
merly a department of Dolan Co., re- 
altors, has been organized as a sep- 
arate corporation, headed by R. R. 
Dolan Jr., executive vice-president, at 
4235 Lindell Boulevard. The parent 
company has been in business for 52 
years. The agency recently observed 
50 years of representation of New 
York Underwriters. 
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Here’s the plan that fits 
their needs... and budget 
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NEW HOMEOWNERS—and there are 
more of them every day—need the 
advice of an experienced agent in set- 
ting up an insurance plan. Where the 
purchase of dwelling coverage was 
once a fairly simple matter, the buyer 
is now faced with a range of forms 
which makes the choice of the “right 
plan” a difficult one. 

It’s here that the agent can provide 
firm footing, either by a recommenda- 
tion based on firsthand knowledge of 
the buyer’s needs and situation, or 
through laying the ground for an in- 


formed choice by the effective use of 
coverage folders and comparison 
charts. 

But, how to reach these new home- 
owners—and in time. There are ways 
to do this; consistent advertising is 
one of the best. We provide agents 
with pre-approach mailings, and they 
use more of them each year. Our spe- 
cial agents can show you examples 
of these field-tested mailings that will 
aid you in getting a full share of the 
homeowners package business. See 
one of them soon. 
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The satisfaction that agents and brokers 
feel in dealing with Public Service 

is not built on one factor. It takes a 
healthy combination. It takes 
confidence—speedy and sufficient 
service—and a pricing structure that 

has the agent and brokers’ success 

in mind. Give us a call and let us discuss 
ways of making your satisfaction perfect. 


20% DEVIATION 

General Liability All Forms 

15% DEVIATION 

Fire and Allied Lines 

10% DEVIATION 

Automobile, Bodily Injury and 
Property Damage Liability: All Classes 
SPECIAL DIVIDEND PAYING 
Workmen’s Compensation 


our deviation arrange- 
ment and liberal 

ee commission make * 
Public Service insurance 


7 easier to sell. 














MUTUAL INSURANCE CO. 


36 years of public service 


HOME OFFICE 
10 Columbus Circle, New York 19, N.Y. 


Maintaining 
a Valued Reputation 


Back in 1906, New Hampshire 
Insurance Company made 


dollar due as a result of the 
San Francisco fire! 


Through the years, we met 
disaster upon disaster with 
prompt payment of claims. 


In 1960, all residential claims 


working days! 


NEW HAMPSHIRE INSURANCE GROUP 


New Hampshire 
Insurance Company 


Granite State 
Insurance Company 


MANCHESTER, NEW HAMPSHIRE 





insurance history by paying every 


arising from the tragic Derry fire 
were completely paid within three 
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confining our coverage entirely to that 
insurer. 

At present we have one objection to 
this program, since the agency con- 
tracts do not adequately protect the 
agent’s ownership of expirations and 
his control of the business where con- 
tinuous policies with direct billing are 
involved. We are not satisfied with 
the change in the contract that has 
been proposed as a remedy by this 
company. 

We are aware that other companies 
are coming out with similar programs 
and we will undoubtedly use more 
than one insurer, although it has al- 
ways been the practice of our agency 
to use a minimum number of compa- 
nies and to place each particular pol- 
icy in the company that best fits the 
needs of the individual case. 

We are convinced that under the 
over-all marketing program of the 
company in which we are primarily 
interested that we can eliminate con- 
siderable overhead, and that renewals 
will be less time consuming even 
though we contemplate contacting 
each insured at least once a year. We 
will do this to maintain service on his 
policies even though they may be con- 
tinuous and billed direct. 

Our principal companies have not 
adopted these latter features as yet, 
but we have no objection to them if 
our ownership and control is protected 
adequately by contract. 


% * 


Another midwest agent writes: 


Minn. Capital Stock 7 
Assn. Elects Simon 


Charles F. Simon, National Union 
Fire, was elected president of Minne- 
sota Capital Stock Insurance Assn. at 
the annual meeting at Minneapolis. 
Other new officers are Alton Good- 
speed, Hartford Fire, vice-president, 
and Howard H. Genz, Loyalty group, 
secretary-treasurer. 

Speakers and their subjects were 
Walter E. Nordell, Hartford Fire, busi- 
ness interruption changes; O. A. Berg- 
erson, Fire Underwriters Inspection 
Bureau, new public institutional form, 
and Clinton Pedersen, Fidelity & Cas- 
ualty, comprehensive personal liability 
changes. 





GAB Names Three Managers 

General Adjustment Bureau has ap- 
pointed R. M. Bennett, manager at 
Columbia, S. C., general adjuster there. 
He is succeeded by R. A. Blick, for- 
merly manager, at Spartanburg. 

George W. Steepy Jr. of the Rochest- 
er, N. Y., office, has been transferred 
to Geneva, N. Y., as manager, succeed- 
ing John M. Finley, resigned. 

W. J. Baldwin, senior adjuster at 
Danville, Va., has been advanced to 
manager, replacing R. R. Sawtell who 
is relinquishing managerial duties 
owing to ill health. Effective July 1, 
the Danville branch will serve Hali- 
fax and Pittsylvania counties. 
Jackson, Miss., Women Elect 

Insurance Women’s Club of Jackson, 
Miss., has elected Carolyn Godard, 
president, Ethel Hammet and Anne 
Comfort vice-presidents, Jessie Beck- 
ett recording secretary, Nancy Goings 
corresponding secretary, Louise Mei- 
senholder treasurer, and Mary Lee 
Boswell parliamentarian. 

General Guaranty of Winter Park, 
Fla., has appointed Murphy & Fladger 
of Atlanta general agents for Georgia 
and Security American Underwriters 
of Greenville, S. C., general agents for 
South Carolina. 
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I have spent 30 years in the busi- 
ness and have done a good deal of Am 
association work, so I am _ familiar i 
with the views and practices of many | .yperir 
agents. bondin 
Like other agents, we have cut down epart 
on the number of companies we rep- stant 
resent. This is due in part to stream- jp 194: 
lining our operations and saving costs, san F; 
and in part to the fact that companies and A 
insist on larger volumes of good busi- named 
ness. perv 
I would not like to contemplate rep-_ pysine; 
resenting one company for personal 1950 | 
lines under an over-all marketing pro- at New 
gram. While there are a few advan- rection 
tages, I think the agent loses his free- for the 
dom of action under one company rep-  assigne 
resentation. the Pac 
Many things could happen. When Lloy 
the company lost money, it might as Illin 
“tighten up” out of all proportion. | sistant 
This would affect the agents who are 1925, s 
good underwriters with favorable loss and vic 
ratios, as well as others. hwas nai 
There are too many “personality” jern dey 
elements involved where one company Mr. I 
serves an agency, and there might began a 
well be clashes. I believe in competi- after o 
tion by companies within our office. returne 
Then, too, many insurers like to special 
have more than one company in an/the age 
agency, for relief on lines they do not/in 1938 
want. ‘ty prod 
Even if I came to the point of rep- /perinter 
resenting just two companies, I would became 
want a contractual agreement that | retary 
would have the right to bordereau my 1955. H 





business at my own discretion. in 1959 
: ects = ——— busines: 
_ Mr. \ 

N.Y. Society Reelects 1922 a: 
Robinson, All Officers 2 
Directors of Insurance Society of orn 
New York reelected all officers at becordir 


their annual meeting. Alan O. Robin- jn 1929 
son, president Yorkshire, is chairman 

of the organization; Harold Jackson, a 
president William H. McGee & Co., 
senior vice-chairman; Clarence J. 
Myers, president and chairman New 
York Life, vice-chairman; Arthur C. 
Goerlich, president; Paul R. Willem- 
sen, president Sterling Offices, secre- 
tary; and Joseph J. Magrath, Chubb 
& Son, treasurer. 

In the June 24 issue, James L. Dor- 
ris, president Hanover, elected a direc- 
tor of the society, was incorrectly re- 
ported as having been elected its 
president. Mr. Goerlich holds the full- 
time position of society president. 





WC Developments In 
Miss., W. Va. And N. J. 


Mississippi has approved an increase 
of 5% in workmen’s compensation | ress, th 
rates on manufacturing classifications. yides 5 
The requested increase was 22.2%. 

West Virginia has decreased WC 
rates in 13 categories, and increased | today. 
them in seven, with 24 unchanged. The 
increases are in coal mining; auto Op-) “An ol 
erations and repair; building construc-  GUARANI 
tion and repair; oil and gas production; | gg 1846 
paper and paper goods, and agricul- 
tural. 

New Jersey has passed a bill pro- 
viding that all newly appointed WC 
referees must be attorneys. 


tual se: 


service 


THE 


Hartford Accident Fills 


New Post At Bridgeport 


Hartford Accident has appointed 
John R. O’Connor to the new position 
of agency superintendent at Bridge- 
port, Conn. He joined the company in 
1952 and was adjuster at Stamford and 
Bridgeport before being named sales} 
representative for the A&S depart-| 55 FI 
ment at Bridgeport five year ago. 
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_ (CONTINUED FROM PAGE 7) 
superintendent of the casualty and 


ponding division and then of the A&S 
department at Chicago. He became as- 
sistant secretary in 1942 and secretary 
in 1943 when he was transferred to 
San Francisco in charge of casualty 
and A&S business. In 1948 he was 
named second vice-president with su- 
pervision of fire and casualty 
business in Pacific Coast territory. In 
1950 he advanced to vice-president 
at Newark and in 1956 he assumed di- 
rection of underwriting and production 
for the eastern department. He was re- 
assigned to San Francisco in charge of 
the Pacific department in 1957. 

Lloyd Brown joined Loyalty in 1927 
‘as Illinois state agent. He became as- 
‘sistant secretary in 1931, secretary in 
11925, second vice-president in 1936, 


twas named manager of Loyalty’s west- 


lity” ern department. 
many) Mr. Luecke, with F.&C. since 1925, 
light began as special agent in St. Louis, and 


eti- 


» 


> 


1 an 
) not 


after opening various district offices, 
returned there in 1932 as a bonding 


to special agent. He was transferred to 


the agency department in New York 
in 1938 as superintendent of the casual- 
ty production division and became su- 


rep- perintendent of agencies in 1951. He 
ould became assistant secretary in 1953, sec- 


at J retary in 1954, and vice-president in ° 


1 my 1955. He was transferred to Chicago 


in 1959 to 
business. 
Mr. Winter joined America Fore in 
1922 as farm special agent in Okla- 
homa and was transferred to Chicago 
in 1923. After field experience in 


supervise F.&C. casualty 


























: of western states he was assigned to the 
bin- recording department in the Ohio field 
, in 1929 and was advanced to Ohio 
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The new Guarantee Mu- 
ease val service mark is a sign of prog- 
ition | ress, the kind of progress that pro- 
tons. vides sound protection and prompt 
Wc service at lower costs. Contact GMIC 
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America Fore Loyalty Unifies Operations 


state agent in 1929. He returned to 
Chicago in 1947 as executive assist- 
ant, was advanced to assistant secre- 
tary in 1948, secretary in 1953, vice- 
president in 1954, and manager of the 
western department in 1958. He is 
chairman of the executive committee 
of Western Actuarial Bureau. 


Became Vice-President In 1958 

Arch Blickenstaff joined Loyalty in 
1941 as Kansas special agent and was 
later state agent in Oklahoma and New 
Mexico. He was transferred to the 
western department in 1950 and named 
secretary. He became second vice- 
president in 1956 and vice-president 
in 1958. 

Claude Beatty began his career 
with Standard Accident in 1927 and 
joined America Fore as a bond under- 
writer in Detroit in 1935. He opened 
a service office at Flint, Mich., in 1936 
and became special agent there. In 
1940 he returned to Detroit as super- 
intendent of the bond department, and 
was later named agency superinten- 
dent there. After opening a branch 
at Charlotte, N. C., in 1947 he became 
resident manager at Los Angeles and 
was appointed secretary of F.&C. in 
1956. He was named secretary of all 
America Fore companies in 1957 and 
a vice-president in 1958. 

Began As Investigator 

R. Newell Lusby began his career 
as an investigator in the Washington 
claims department of F.&C.. Subse- 
quently he was claims manager at Har- 
risburg and at Atlanta. He was trans- 
ferred to the home office in 1948 as 
assistant supervising attorney for the 
eastern and southern departments of 
F.&C. He was named assistant secre- 
tary of America Fore companies in 
1953, secretary in 1954, and vice-presi- 
dent in charge of countrywide claim 
operations in 1957. 

Edwin M. Letcher joined Continental 
in 1924 at Chicago as an assistant 
examiner in the farm department. 
After field experience he advanced to 
assistant superintendent of the farm 
department in 1951 and to superintend- 
ent in 1952. In 1955 he assumed super- 
vision of special efficiency and mod- 
ernization assignments. He became as- 
sistant controller of America Fore fire 
companies in 1957 and now relinq- 
uishes this title. 

Collins Shaw began his career in 
1920 with Fidelity Union which was 
‘ater acquired by Loyalty. He subse- 
quently became superintendent of the 
casualty underwriting department and 
later manager of the Dallas office as 
superintendent of the bond depart- 
ment. He was named assistant secre- 
tary of Loyalty in 1958. 


Royal-Globe Appoints 
Holmes To K. C. Post 


Royal-Globe has appointed Shelby 
E. Holmes associate regional manager 
of the Kansas City region which in- 
cludes Missouri, Kansas and southern 
Illinois. 

Mr. Holmes joined Royal-Globe 
more than 25 years ago. Since 1953 he 
has been regional manager in New Or- 
leans, supervising Louisiana, Arkan- 
sas and Mississippi. 


Product BI, PDL Revised 
In N. C. By Mutual Bureau 


Mutual Bureau has revised product 
liability rates in North Carolina as 
part of a countrywide program which 
increased BI 13.8% and PDL 20%. 
The effective date is June 29. 
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AGENT-MINDED PIONEERS 


Just what more than 100 years of continuous pioneering the usual 
and unusual in insurance coverages can mean to you is outlined in 
the booklet, “This Is The Saint Paul.” Available now, at no cost, it is 
an invaluable guide to a stronger, growing agency. Write for it. 

The booklet explains how The Saint Paul has continued to pioneer 
in multiple line coverages that offer you, the agent, ever broader 
opportunities. 

Weathering fire and disaster for more than 100 years, The Saint 
Paul is today stronger than ever. 





A nation-wide network of facilities and sales assistance is ready 
to back you, the Independent Agent. Through efficient handling, 
time-saving methods and a single accounting system you are assured 
of speedy service that will please both you and your client. 







HOME OFFICE 
385 Washington St. 
St. Paul 2, Minnesota 


EASTERN DEPARTMENT 
90 John Street 
New York 38, New York 






lependent 
’ AGENT PACIFIC DEPARTMENT 
4, A ‘ ona 
"es, _ Mills Building 
*Cuny « Wives/ vow Piast 


San Francisco 6, California 


NEW ENGLAND DEPARTMENT 
10 Post Office Square 
Boston 2, Massachusetts 


The Agency System... An American Tradition 
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SELECT E.M.C 


for COMPLETE SERVICE to COMMERCIAL ACCOUNTS 


FIRE ° BONDS ° CASUALTY 
INCLUDING WORKMEN’S COMPENSATION 
@ Competitive mutual rates 
@ Prompt nationwide claim service 
@ Accident prevention engineering 
@ Complete up-to-date protection 
PROTECTION IN ACTION — EVERYWHERE! 
Branch Offices Coast to Coast 
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A NATIONAL INSTITUTION 





MUTUAL CASUALTY COMPANY 


DES MOINES 7, [OWA 
Assets Over $50 Million 


American Agency System 100% 

















Specializing in 
FIDELITY and SURETY 


and 


UNUSUAL COVERAGES 








SEABOARD SURETY COMPANY 


100 WILLIAM STREET, NEW YORK 38 


ATLANTA CHICAGO DALLAS 
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(CONTINUED FROM PAGE 8) 
association reflect his work. Employ- 
ment of a fulltime secretary is the next 
goal. The Schwartz Hotel handled the 
meeting well, despite the handicap of 
bad weather, and the agents voted to 
return there next year, rejecting Mil- 
waukee and Lake Denton as alterna- 
tives. 

An important future activity is a 
sales conference at the University of 
Wisconsin campus Nov. 2-3. This will 
replace the usual traveling clinics 
sponsored by Wisconsin 1752 Club. Mr. 
Koehler and J. J. Kraniak, Milwau- 
kee, Shelby Mutual, described this 
joint enterprise at the opening ses- 
sion. 

Mr. Radtke, the new president, is 
associated with his father, J. L. 
Radtke, in the Radtke Insurance 
Agency at Marshfield. After gradua- 
tion from Campion Academy and Uni- 
versity of Wisconsin and overseas 
service with the signal corps, he en- 
tered the insurance business as an 
underwriter for Farmers Mutual at 
Madison, later going with Herman 
Mutual at Iron Ridge as an adjuster, 
joining the family agency in 1957. 


Frank Provides Friction 


The only friction was provided at 
the business meeting by Barnett 
Frank, Milwaukee. After Mr. Stein- 
bach had given his report, Mr. Frank 
denounced the association for not hav- 
ing come to his defense when he was 
under fire by the Milwaukee Bar Assn. 
for alleged unauthorized practice of 
law. The complaint was based upon 
his writing a letter, on his agency 
stationery, to a third party involved in 
an accident with an insured of his 
agency. Mr. Frank’s lengthy remarks 
included personal reflections on Mr. 
Steinbach and the officers and direc- 
tors of the association and disparage- 
ment of the national association for 
failure to assist in a matter such as 
this. John Keyser, Kalamazoo, Mich., 
NAMIA president, who was on the 
program, answered these charges and 
Messrs. Raddatz and Durante explained 
the situation, taking pains to be con- 
ciliatory. The concensus was that it is 
not the duty of the association to de- 
fend every member who gets into a 
scrape. Proposals for action were 
voted down after a lengthy discussion, 
it being agreed that full information 
-about the incident and the background 
of when an agent oversteps the line of 
practicing law would be furnished the 
members. 


Demands Aggressive Action 


Later in that session, Mr. Frank, 
still demanding aggressive action on 
something, moved that the association 
make a sufficient deposit in some sav- 
ings and loan associations to acquire 
the rights of a shareholder and then 
bring a shareholder’s action against 
the secretary for operating an insur- 
ance agency with the facilities of the 
association. This proposal was voted 
down. 

The panel on personal lines pack- 
ages consisted of J. E. Kennedy of 
the Wisconsin insurance department, 
R. S. Barber, secretary West Bend 
Mutual, and John Ryerson, Milwaukee 
agent, with J. C. O’Connor, secretary 
the National Underwriter Co., as mod- 
erator. The members made no attempt 
to hide their belief that the new 
homeowners program amounts to a 
rate war. Mr. Kennedy explained that 
the department, on the basis of ex- 
perience presented to it, had no rea- 
son to reject the filings. Many of the 
questions centered upon such practical 
problems as notifying clients, an ac- 
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Radtke Heads Wisconsin Mutual Agents 


ceptable substitute for the old home- Fou’ 


owners C policy, use and explanation 
of deductibles and whether it is de- 
sirable to write automobile insurance 
home- 
owners insurer. Mr. Kennedy pointed 
Wisconsin department, 
though approving the balance of the 
filing, rejected the additional liability 
on the 
ground that it was not supported by 
department be- 


in the same company as the 


out that the 


charge for outboard motors, 
experience and the 


lieved that the relatively short boat- 


ing season in Wisconsin did not justify 
a step which might be substantial in 


other states. 
Report On NAMIA 


Mr. Keyser reported on the work 
and services of NAMIA at the same 
session. He said there are now 34 af- 
filiated state associations. He painted 
an optimistic picture of the future of 
emphasizing 
that additional advertising, including 


the independent agent, 
tie-ins with company and NAMIA ma- 
terials, and development of additional 


manpower in agencies are most im- 


portant in the battle. Lloyd Larson, 
sports editor Milwaukee Sentinel, was 
the luncheon speaker that day. 

At the final session Friday morning, 
C. H. McDermott, Milwaukee, assistant 
manager Wisconsin Compensation Rat- 
ing Bureau, made some practical sug- 
gestions for the handling of compen- 
sation risks and pointed out a number 
of ways by which delays and annoy- 
ances can be avoided. He also described 
the workmen’s compensation assigned 
risk pool, explaining that it differs 
from the automobile assigned risk plan 
in that the compensation setup is ac- 
tually a pool, with liability handled, 
depending upon the circumstances, b) 
one of four designated companies— 
Employers Mutual, Aetna Casualty 
Travelers and Liberty Mutual. His 
talk was followed by a questions ses- 
sion sponsored by Wisconsin 175) 
Club, with silver dollars given thos¢ 
who answered the questions correctly 
F. L. Shaw, Threshermens Mutual 
Kurth Oelke, Herman Mutual; Eu- 
gene Bohn, West Bend Mutual, and 
Arthur Katula, Milwaukee Automobile 
conducted this contest. The meeting 
closed with talks by Mr. O’Connor or 
the competitive situation and by Rob: 
ert Baer, Milwaukee, president Ale. 
mite Co. of Wisconsin, on salesmanship 
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Marquette Casualty of New Orlean! : 


has appointed William O. Robinsor 
claims manager and James R. William! 


Jr. safety engineer and auditor. Both 
men have a number of years of insur? 


ance experience. 
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Resident Service For The State Of Alaska 


Selkregg & Son Adjustment Co. 
435 L Street Anchorage, Alaska 
AUTO-FIRE-CASUALTY-INLAND MARINE 
WORKMEN’S COMPENSATION-MARINE 
SURVEYOR 


Phone 20921 Fred M. Selkregg, Jr., Manager 








INLAND ADJUSTERS, INC. 
All Lines 


Service throughout Eastern Pennsylvania, South: 
ern New Jersey, Delaware and the Eastern shore 
of Maryland. 


12 S. 12th Street WAinut 2-7922 





Philadelphia 7, Pa. 
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Preferred Appoints 
Fouts Claims V-P 


Leon W. Fouts has been appointed 
claims vice-president of Preferred of 


Grand Rapids and vice-president of 
its subsidiary, Southwestern Indem- 
nity. 


Prior to joining Preferred, Mr. Fouts 
was claims superintendent for Hous- 
ton Fire & Casualty and before that 
Kansas and Missouri branch manager 
for Hawkeye-Security group. For sev- 
eral years he had been district claims 
manager for Northern Pacific R.R. He 
has 27 years of multiple line claims 
experience. 


R. F. Bodine In New Post 
With Geo. F. Brown & Sons 


Robert F. Bodine, who has been a 
special and state agent for Providence 
Washington in Illinois, Ohio, Massa- 
chusetts and Vermont, has gone with 
Geo. F. Brown & Sons at Chicago in 
the production department. He began 
in insurance with Providence Wash- 
ington in 1950 as a trainee in all lines 
at the home office. 


Ky. Casualty, Surety 


Managers Hold Election 

Kentucky Casualty & Surety Man- 
agers Assn. has elected M. O. Diggs of 
U.S.F.&G. president; Charles J. Pollard, 
American Surety, Ist vice-president; 
Martin Boedeker, Royal-Sun-Atlas, 
2nd vice-president; E. C. Schoumacher, 
Maryland Casualty, treasurer, and W. 
A. Thayer, Standard Accident, sec- 
retary. 
Meridian Mutual Figures 

The five year combined loss and 
expense ratio of 106.4 shown on page 
98 of the 1960 Argus Casualty & 


Surety Chart for Meridian Mutual of 
Indianapolis is incorrect. Correctly 


‘ adding together the indicated loss ratio 


of 65.5 and expense ratio of 30.8, the 
proper combined loss and expense 
ratio for the past five years is 96.4, or 
10 points less than shown in the Ar- 
gus Chart. 

Melling & Bevingtons Ltd., Lloyd’s 
brokers of Montreal, has appointed 
George E. Evans to the board of direc- 
tors, He has been with the organiza- 
tion for 10 years. 
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N. Y. Federation Aims 
For 1,000 New Members 


Insurance Federation of New York 
is conducting a drive for new members 
under direction of William Keller Jr., 
secretary of U.S.F.&G., chairman of 
the membership committee. The pre- 
liminary goal has been set at 1,000 new 
members. Valmore H. Forcier, execu- 
tive secretary, has completed a swing 
through upstate areas to outline the 
campaign to officers and directors 
there. 

Mr. Forcier said one aim is to make 
it clear that the organization is an 
all-industry group. All companies— 
stock or mutual, multiple line or life 
—are eligible for membership. Life 
companies and agents are particularly 
invited to join. 

Mr. Forcier has compiled a history 
of the federation in which he points 
out that it was formed in 1914 to alert 
the business to the threat of govern- 
ment intervention following the crea- 
tion in Ohio of a state WC fund. 


Cleveland Board Honors 


Frazier, Goldenbogen 
CLEVELAND—A special _testimo- 
nial and an appreciation watch were 
presented by Insurance Board of 
Cleveland to John W. Frazier, presi- 
dent James & Manchester agency, at 
a recent luncheon. The_ testimonial 
was in special recognition of Mr. Fra- 
zier’s being chairman of the legal 
defense committee of the board for 
15 years. He was warmly praised for 
his knowledge, judgment and experi- 
ence in matters pertaining to the 
board’s legal matters. Mr. Frazier in 


1953-54 was president of the board and 





John W. Frazier, left, receives from 
Hugh K. Dawson, past president, testi- 
monial conferred by the Cleveland 
Board in recognition of extraordinary 
service during the past 15 years. 
Photograph by R. Watson Moon, state 
agent Pacific of New York. 
he served as a trustee for many years. 
The traditional past-president’s 
testimonial was awarded to Paul R. 
Goldenbogen, president A. F. Golden- 
bogen Co., who headed the board dur- 
ing the 1959-60 term. 

A past-trustee testimonial was pre- 
sented to Ray D. Sherwin. 

Speaker at the luncheon’ was 
Arthur C. Dannecker Jr., director of 
advertising and public relations Ohio 
Farmers. 

Reinsurance Corp. Dividend Up 

Reinsurance Corp. of New York has 
declared a dividend of 30 cents a share, 
payable June 30 to stockholders of 
record June 16. This is 5 cents more 
than the dividend paid for the same 
1959 period. 
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Coming Decade To Bring More Problems, Opportunities 


(CONTINUED FROM PAGE 1) 

ample, though agents generally op- 
pose direct billing, agents of his com- 
pany have shown more interest in 
getting it than the company has in 
furnishing it. He also noted that agents 
will cut commissions to get business 
but object to companies cutting com- 
missions to meet competition. 
“Rate regulation is at the crossroads, 
Mr. Harvey warned, and rating bu- 
reaus are in jeopardy. Some feel that 
the market place will determine the 
adequacy and reasonableness of rates. 
But won’t that determination lead to 
more unbridled competition and the 
survival of the fittest? 

Perhaps, he said, it can be argued 
that if, in every case of financial dif- 
ficulty, a company can be merged 
with another so the public will not 
lose, the adequacy of rates is not too 
important. But Mr. Harvey does not 
agree with this view. He believes that 
with honest and sincere people rep- 
resenting every part of the business 
and a committee of commissioners 
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representing the public, the all indus- 
try law that says rates should be ade- 
quate, reasonable, and not unfairly 
discriminatory, “should take care of 
unbridled competition.” 

Perhaps, he added, the terms “ade- 
quate” and “reasonable” need to be 
more clearly defined. 

It is said that the Senate anti-trust 
and monopoly subcommittee has 
indicated in many of its questions that 
perhaps the public is paying too high 
a rate for solvency. Apparently the 
subcommittee believes it would be no 
worse for an insurance company to 
fail than it would be for any other 
type of business. With this, he said, 
most insurance people disagree. 

The public has a vested interest in 
the insurance business. If a bus is 
destroyed in an accident and its pas- 
sengers killed or seriously injured, 
doesn’t it mean anything that the in- 
surer of the bus failed that afternooon? 
What Is Purpose Of Regulation? 


Yet, he added, one commissioner 


told a state association midyear meet- 
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ing that he felt it the duty of super- 
visory authorities to see to it that 
there were certain companies big 
enough to absorb some of the smaller 
companies to guarantee solvency. The 
commissioner added that it was the 
agents’ duty to see that there were 
large enough agencies able to take 
over small agencies that might be in 
trouble. 

“Is that what state regulation was 
intended to be?” Mr. Harvey asked. 
Had To Charge Same Rates 


Before the Southeastern Underwrit- 
ers Assn. decision, he recalled, com- 
panies belonging to rating bureaus 
had to charge the same rates. They 
could not belong in part and charge 
manual rates for everything but dwell- 
ings. They had to be in or out. No 
company on its own could afford to 
make its own rates if it was to write 


all classes. Some that tried it were 
fined. 
Most insurance departments said 


very litthe about rates. Seldom did 
they receive a justified complaint. 

After the SEUA decision and es- 
tablishment of state rate regulation, 
many mistakenly thought that perhaps 
the regulation would work better than 
the old method. But today many be- 
lieve the rating associations as such 
are in jeopardy so far as effectiveness 
is concerned. Why? 

From one territory, he said, “we re- 
cently received a report of deviations 
that ran to 33 pages; from two others 
32 pages.” One agents’ association re- 
ports that it has called attention of 
the department to a 500% difference 


| in rates between one company and an- 


other. If one rate is adequate, isn’t 
the other excessive? In the last three 
years stock companies have lost $600 
million. Beyond a doubt those rates 


“We have been unable in many 
states to receive the increases in rates 
that are justified by our experience,” 


1 he declared. 


Courts and departments have fa- 
vored non-bureau filings, he suggested. 
Any filing by an independent com- 
pany, so long as it is at a lower rate, 
is accepted by some commissioners 
without supporting data or statistics. 
The rating law says the rate must 
not be too low, too high, or unfairly 
discriminatory. If companies write 
dwelling fire and EC at one premium 
but a package containing fire, EC, and 
other coverages for less, is that unfair 
discrimination? 

Mr. Harvey believes strong rating 
associations are essential. Unbridled 
competition will weaken the compa- 
nies and agencies and render the rat- 
ing bureaus incapable of doing their 
job. 

Net Rates Suggested 

Net rates have been suggested, Mr. 
Harvey observed. This would, how- 
ever, produce competition in reverse 
—a commission war. The big compa- 
nies probably could stand net rates. 
Most companies and agencies could 
not. The companies wouldn’t know 
what the commission was. 

To a degree, he said, “we are in that 
type of fight right now. The other day 
we were offered a line of reinsurance 
on a beautiful schedule where the cost 
to us was 5% plus taxes, or roughly 
an acquisition of 10%.” Another agent 
submitted a bid on a fire line for 
placement in a direct writer at 2.5%. 
Still another agent “told me he wrote 
one line for a 1% commission.” 

Yet, he pointed out, agents individ- 
ually and in associations have objected 
to commission reductions. Where does 
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rebating stop and lower commission 
start? 

Because of the deterioration of 
company-agency relations, agents have 
asked for conferences with companies, 
That, Mr. Harvey fears, is impossibie, 

He said it is his opinion that most 
agency companies would not have re- 
duced the homeowners to the “present 
ridiculous rates. Yet there they are.” 

“So who would you meet with on 
that?” he asked. “If you could get an 
agreement with industry committees, 
what would it be worth? The industry 
isn’t in agreement. There are four sug- 
gestions for rate regulatory laws.” 

The companies are not altogether 
to blame for the so-called deteriora- 
tion in agency-company relations, he 
believes. Recently his company re- 
ceived 30 dailies from an agent, all 
either small household furniture or 
small dwelling lines. A check revealed 
that the agent had taken on a com- 
pany that paid 30% for all fire busi- 
ness. But after the company got a vol- 
ume, the small risks were dropped. 
That company was taking the cream 
and “we were supposed to take the 
skimmed milk. Could we sit down and 
solve this problem? This is happening 
every day. We have one less agent. Is 
it our fault?” 

Another agent who insured 800 au- 
tomobiles told Mr. Harvey’s company 
that 60% of the drivers would comply 
with the strict underwriting rules of 
a low cost, low commission company 
“What did we think he should do’ 
Our question was, who was going te 
write the other 40%? Not us. The 
other 40% in fairness should be 
charged a higher than manual rate 
and probably a lower commission. 

“Why is it,’ Mr. Harvey asked 
“that an agent who uses a low com- 
mission plan gets upset when the rest 
of his companies meet the competition 
and better it, and only seek the help 
of the agent by paying the same com- 
mission the original low cost company 
paid?” 


Direct Billing—Why Feared? 


Talk about direct billing has roused 
discussion and agency criticism. He 
said his company never has hinted it 
might go to direct billing but has been 
asked by many, many agents when it 
is going to do it. Thus the pressure 
for direct billing is more from the 
agency than the company side, so far 
as the New Hampshire is concerned 

Mr. Harvey supposes the fear of di- 
rect billing is that it will enable @ 
company to go direct if it wants to. 
He doesn’t believe there is any thought 
whatsoever of going direct, even with 
the big companies. 

He said the agency system has 
proved to be the best. However, agents 
and companies must be partners. The 


agent’s first duty is, of course, to the | 


public. But the agent should be fair 
also to companies. Agents should sel! 
and sell properly. They should get 
new blood into the agency ranks— 
otherwise competitors will take ar 
increasing amount of business. 

The agency system, no matter hov 
great, can’t survive on its past record 
It can survive only by doing its best 
The problems of the system can bt 





MANAGING 
GENERAL AGENTS 








Braerton, Simonton, Brown, 
Inc. 


740 Gas & Electric Building 
Denver 
Phone Acoma 2-485] 














July 


solver 
work: 
will « 


new 
velop: 
in av 
whict 
neces: 
asar 
and c 
which 
every 
the r 
public 
The 
will f 
home 
said. ' 
invol 
count! 
paym 
handl 
compl 
which 
the il 
to thi 
premi 
Mr. 
agent: 
keepil 
and il 
forma 
to los 
been » 
and, | 
catast 
insure 
The 
and c 
Gragg 
ble bi 
an ec 
Other 
tion h 
curtai 
the a; 
merits 
partne 
comps 
ture. 
Scores 
He 
placer 
and u 
energe 
istic 
the bi 
of the 
sell ai 
They 
movin 
Peo) 
suranc 
to bu 


i bee 

















1960) 
ission 


yn of 
have 
anies, 
‘sibie, 
mcst 
e re- 
‘esent 
are.” 
th on 
et an 
ittees, 
‘ustry 
> sug- 
a 

ether 
"iora- 
is, he 
r Ye- 
t, all 
re or 
ealed 
com- 
busi- 
1 vol- 
pped. 
‘ream 
e the 
n and 
ening 
nt. Is 


0 au- 
ypany 
ymply 
les of 
pany 
1 do? 
ng te 
The 
d be 
rate 
ion. 
isked 
com- 
e rest 
tition 
» help 
com- 
1pan} 


oused 
1. He 
ted it 
- beer 
1en it 
»ssure 
n the 
so far 
orned 
of di- 
ble a 
ts to. 
ought 
_ with 


| has 
agents 
» co 
to the 
e fair 
d sell 
d gel 
inks— 
re al 


r how 
ecord 
; best 
an be 


a 















July 1, 1960 


solved only by companies and agents 
working together. The days ahead 
will call for the best efforts of both. 

Mr. Trefry pointed out that aggres- 
sive selling, competitive pricing and 
new marketing techniques being de- 
veloped in the business have succeeded 
in avoiding the increase in premiums 
which otherwise would have _ been 
necessary. Consequently, the public, 
as a result of the joint efforts of agents 
and companies, has avoided cost rises 
which have been the rule in almost 
every other essential industry serving 
the needs and requirements of the 
public. 

The latest changes in the business 
will favorably affect practically every 
homeowner and business man, he 
said. The tremendous amount of detail 
involved in preparing policies, ac- 
counting for them and processing loss 
payments now is to a large extent 
handled by brain machines that ac- 
complish a fantastic amount of work, 
which reduces the service expense of 
the industry. This in turn is passed 
to the public in the form of lower 
premium charges. 

Mr. Trefry emphasized the need for 
agents to develop ways and means of 
keeping their policyholders up to date 
and informed of the changes in policy 
format and coverages so that exposure 
to loss which previously might have 
been uninsurable now can be covered, 
and, therefore, avoid for insured the 
catastrophic result which follows un- 
insured losses. 

The decade ahead will be exciting 
and challenging for the business, Mr. 
Gragg commented. Growth is inevita- 
ble because insurance is essential in 
an economy built on venture capital. 
Other systems of insurance distribu- 
tion have come along, but he said the 
curtain should not be rung down on 
the agency system. It has proved its 
merits and with a genuine economic 
partnership between agents and their 
companies, the system has a fine fu- 
ture. 

Scores Complacency 

He warned, however, against com- 
placency by agents and companies 
and urged a return to imaginative and 
energetic selling. That was character- 
istic of the agent when he entered 
the business and of the earlier days 
of the agency system. Direct writers 
sell and then sell some more, he said. 
They are expanding their lines and 
moving into commercial risks. 

People expect and want to buy in- 
surance but they expect to be asked 
to buy. The local agent doesn’t want 
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to be a salesman, but a lot of insur- 
ance, and particularly the most de- 
sirable, still has to be sold. 

Agents should judge their progress, 
Mr. Gragg said, not by premium vol- 
ume but by number of customers. 
That is the true measure of progress. 


Competition Underestimated 


Agents and their companies under- 
estimated the character and energy 
of their competition, he said. They 
can’t make that mistake again. It is 
essential that they make a sound and 
continuing estimate of the situation. 
The agency system is at the cross 
roads. It cannot dismiss its competi- 
tion with the idea that it has run its 
course, or because it is different. 

The agency companies, he said, are 
reassessing their position and reap- 
praising what they are doing and how 
they are doing it, their productivity 
and their economy of operation. These 
are continuing assessments. 

The day of the non-professional is 
going if not already gone, Mr. Gragg 
declared. The agents who are doing 
well today are better equipped than 
their predecessors, they are more sta- 
ble, they are more eager to sell—they 
are case hardened. There must be, he 
believes, thorough understanding be- 
tween company and agent. 


Company-Agent Interdependence 


He said he doesn’t fear the competi- 
tion of those companies operating on 
an unsound basis. Also, when the 
competition gets into the commercial 
fields, he added, they will face pro- 
fessionals—agents and companies. 
There is always going to be price at- 
traction, but the commercial insurance 
buyer, the business man, is not going 
to jeopardize his future for modest 
savings. 

Agents and companies depend on 
each other, he concluded. They can 
meet the changing conditions of the 
business if they are willing to throw 
off the shackles of tradition. They can 
win if agents demonstrate their sup- 
port of insurers strictly adhering to 
the principles of the agency system 
to eliminate the half world of neither 
fish nor fowl that eventually will lead 
to a captive status. Beyond that, they 
need to sell imaginatively and work 
hard. 

Mr. Ellis warned that despite rosy 
predictions for the 1960s, the future 
of the independent agent and his com- 
panies is not self assured. The com- 
petition is spending millions to ad- 
vertise; it is capable, alert and ag- 
gressive; and it rolls with the punches 
and makes capital out of criticism. 

He recommended agency mergers as 
one means by which agents can put 





600 Take In HO Clinics 
Of New England 1752 Club 


Homeowners clinics sponsored by 
New England 1752 Club were attended 
by more than 600 agents. Clinics were 
held in Maine, New Hampshire, Ver- 
mont, and Rhode Island, three in 
Connecticut, and five in Massachusetts. 

Russell G. Howard, Berkshire Fire, 
was general chairman and Albert 
Crowley, Shelby Mutual, co-chairman. 
William Knight, Lumber Mutual Fire, 
was public relations chairman for the 
series. 

State chairmen were John Dean, 
Hingham Mutual, in Massachusetts, 
and Donald Davis and Henry Stone, 
both of Middlesex Assurance, in Con- 
necticut and Rhode Island. Arrange- 
ments in northern New England were 
handled by Oscar Noyes, Merrimack 
Mutual, and Arthur Sprague, Paw- 
tucket Mutual. 
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themselves in a position to meet the 
competitive struggle ahead. There is 
a pronounced trend toward agency 
mergers, and this will continue. Too 
many agencies are just hanging on 
the ropes, waiting for the KO punch. 
Certainly, he said, the punch is com- 
ing. 

Companies and agents must join 
forces as equal partners if the agency 
system is to continue as the dominant 
forge in the business and the best 
system of insurance for the public. 
Agents must continue to keep up with 
new developments, offer complete 
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service to clients, fulfill their respon- 
sibilities to their companies by select- 
ing good risks, and modernize their 
operations. 

The companies, he said, must be 
equally forthright and fair and reor- 
ganize their operations in a more ef- 
ficient manner. They should confer 
with their agents when developing 
new policies and programs so that the 
agents’ extensive experience and di- 
rect contact with the buying public 
can be properly utilized. Under this 
partnership, he said, companies are 
expected to improve their product 
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ACCIDENT AND HEALTH MAN 


Large multiple line mutual casualty 
company needs a top-flight ac- 
cident and health man. Must be 
experienced in hiring and training 
men in the sale of INDIVIDUAL 
accident and health policies thru 
agents. Considerable travel in- 
volved. Lower five figure salary. | 
Write giving complete personal 
and work history. 


Box S-33, c/o National Underwriter, 
175 W. Jackson Bivd., Chicago 4, Ill. 




















SPECIAL AGENT 


Have opening for an experienced Fire and 
Marine Special Agent. Our growing Fire and 
Marine volume offers good opportunity for the 
future for the right man. Must have Rating 
Bureau training and experienced in serving 
Agents. Locate in Indianapolis area and travel 
a portion of Indiana. Company car furnished 
with other Company paid benefits. Salary open. 
Send resume of education, experience, per- 
sonal data and salary requirements to— 


FOSTER & MESSICK, MGRS. U.S.F. & G. 
456 N. Meridian St. Indianapolis, Ind. 


SAFETY ENGINEERING 
DEPT. SUPERINTENDENT 


This is a challenging Home Office opportunity 
with a large Multiple Line company located in 
Midwest. Full responsibility of Safety operations. 
Should have proven Administrative and Tech- 
nical ability. Opportunity for wider future re- 
sponsibilities. 


Opening in Home Office also for Safety 
Engineers with heavy technical experience to 
deal with top management on nationwide ac- 
counts. Assist Field Engineers on technical 
prob'ems and perform liaison work with Under- 
writing and Production departments. College 
degree helpful. Salary open. Outstanding com- 
pany benefits. All replies confidential. Write 
Box S-27, c/o National Underwriter, 175 W. 
Jackson Blvd., Chicago 4, Ill. 








FIRE UNDERWRITER 


Our entrance into the Commercial Fire field 
has created a once-in-a-lifetime opportunity for 
an experienced underwriter. Prefer at least five 
years specific Fire Underwriting experience. Age 
to 40. Must have ability to train and develop 
others in this special endeavor. Salary open. Re- 
plies held in strictest confidence. 
PERSONNEL MANAGER 
ALLSTATE INSURANCE COMPANY 

5510 Greenbriar Dr. Houston, Texas 








QUOTA SHARE REINSURANCE 


Have facilities for placing Quota Share Re- 
insurance on Auto Physical Damage for com- 
panies licensed in Midwestern States. Reply Box 
5-35, c/o National Underwriter, 175 W. Jackson 
Blvd., Chicago 4, Illinois. 














We are an old Philadelphia, Pennsylvania 
general agency established in 1908 having spe- 
cialized in local commercial automobile fleets 
with excellent underwriting results. These results 
are open to verification if desired. We have 
the ‘'know how" and are looking for a good 
reputable company which is interested in our 
facilities and understands this type of business. 
Write Box S-36, c/o National Underwriter, 175 
W. Jackson Blvd., Chicago 4, Ill. 








GENERAL AGENCY FOR SALE 


in booming small Illinois town about 50 miles 
from Chicago. Established over 50 years with 
good companies and well balanced business. 
Low rental on modern well equipped air- 
conditioned office. Presently producing gross 
commissions of about $12,000. Priced at $20,000 
including all equipment. Will consider terms 
to right party. Other interests force sale. Write 
Box S-29, c/o National Underwriter, 175 W. 
Jackson Bivd., Chicago 4, Ill. 





COMP. & GEN. LIAB. 
UNDERWRITER 
Fast growing Ohio stock company needs Home 
Office Underwriter with minimum of 3-5 years 
experience; must be capable of taking on dele- 
gated underwriting responsibility. All replies 
confidential. Reply Box P-99, c/o National Under- 
writer, 175 W. Jackson Blvd., Chicago 4, Ill. 








UNDERWRITER 


Experienced Casualty Underwriter with military 
or civilian aviation background. Prefer C.P.C.U. 
with heavy fleet experience. Unusual opportunitv. 
Submit resume to Box S-1, c/o National Under- 
writer, 175 W. Jackson Blvd., Chicago 4, Ill. 








AVAILABLE 
20 yrs. Ins. background, i.e. Agency, Sales, 
Reins., Field Adj.; 13 yrs. H.O. supervising 
Mor., Fire, I.M. Salary commensurate with 


ability to perform. Reply Box S-34, c/o National 
Underwriter, 175 W. Jackson Blvd., Chicago 
4, Illinois. 


and to provide more assistance to their 
agents in the form of local and na- 
tional advertising, so that their agents 
will be in a better competitive position. 
He urged the companies to modernize 
their marketing organization and to 
“realize they are in business to sell 
insurance and not to rest on the money 
in the bank nor the holier-than-thou 
image with which they face the pub- 
lic.” Companies must also provide an 
adequate market for the business 
agents bring in, he said. 

A partnership of this sort, he said, 
will guarantee the continued progress 
of the agency system. 

Mr. Johnson gave the kind of rous- 
ing, humorous, and stimulating pres- 
entation in favor of the Big I that he 
has become noted for. He ended up 
by selling a couple of dozen Big I 
auto plates to the audience. After pay- 
ing tribute to George Garner of Gre- 
nada, who is in charge of the fund 
raising in Mississippi, and presenting 
him with a Big I ad award, he sold 
him a license plate. Mississippi has 
exceeded 100% of its basic ad allo- 
cation by almost $1,500. The average 
is $92 per pledge in the state, which 
Mr. Johnson believes is the highest in 
the country. 

The talk by Mr. Force will be re- 
ported separately. 


G.R. Tessmer Replaces 
Keane At American 
Home Agency Of IIl. 


George R. Tessmer has been named 
manager of American Home Agency of 
Illinois. The agen- 
cy, with offices in 
Insurance Ex- 
change’ _— Building, 
Chicago, is general 
agent in Illinois 
for American 
Home Assurance 
and has immediate 
binding authority 
in Indiana, Iowa, 
Michigan, Minne- 
sota, Missouri, and 
Wisconsin in fire 
and allied lines. 

Mr. Tessmer fills the vacancy caused 
by the death recently of J. Edward 
Keane. He joined American Home 
Agency, New York, in 1953, and for 
five years has been a special agent. Mr. 
Tessmer began his insurance career in 
the life business in 1936. After war 
service he went with General Cover 
Underwriters Assn., New York. 


‘ 


G. R. Tessmer 


Name Bolkan At Denver 

National Fire has appointed F. P. 
Bolkan state agent at Denver for Col- 
orado, Wyoming and New Mexico. He 
has been special agent for that territory 
since 1957 and before that was with 
the Sears agency at Greeley, Colo. 





WANTED 
Career-minded girl for work in 
Law Office, 


to examine contents of files, separate ma- 
terial into certain categories, and resume 
same. Must be good typist; shorthand not 
necessary. After training must be capable of 
working with little supervision. Neat appear- 
ance. Salary $450. to start. Certain fringe 
benefits. Reply to Box S-30, c/o National 
—, 175 W. Jackson Blvd., Chicago 








SUB-STANDARD AUTO PHYSICAL DAMAGE 


Local of General Agents in states of Oklahoma, 
Arkansas and Texas wanted to represent old 
established company launching new program 
on. Sub-Standard Auto Physical Damage. Aft- 
tractive flat commission. Write today to Box 
$-31, c/o National Underwriter, 175 W. Jack- 
son Blvd., Chicago 4, Ill. 











BOOKKEEPER 

Auditing firm seeks competent bookkeeper for 
Chicago client, a rapidly growing young Cas- 
ualty company and agency. Good salary and 
working conditions. Opportunity to grow with 
company. Will work with service bureau and 
must carry records through trial balance. Call 
or write Mr. Green, LOngbeach 1-0979, 5917 N. 
Lincoln, Chicago, Ill. ° 








FIRE COMPANY WANTED 
Midwestern General Agent needs facilities for 
fire business through substantial established 
agency plant. Company must be licensed in 
States of Missouri and Kansas. Write Box S-32, 
c/o National Underwrirer, 175 W. Jackson Blvd., 
Chicago 4, Ill. 
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Celina Group Makes 
Extensive Changes 
In Claims Department 


Celina Group has made changes and 
appointments in the claim department 
field operations and home office 
staff. 

John Schulte of the Bucyrus, O., 
office is transferred to the home of- 
fice. Marion Austin, newly appointed, 
will replace him. John Cromwell joins 
the home office for training and 
assignment as claims adjuster to fill 
the vacancy resulting from James 
Mallory’s transfer to the Canton of- 
fice. A new position for a _ fourth 
claims adjuster in Canton will be filled 
by Lester Marsh 

As a result of E. S. Baur’s transfer 
from Youngstown to Cleveland, Ro- 
bert Machuga, newly appointed, will 
fill the Youngstown position. Joseph 
Sheridan, Cambridge adjuster, is 
transferring into the production de- 
partment and will install Ferd Peak, 
recent home office claims trainee, as 
his replacement. 

The new group branch at Grand 
Rapids added Jack Eckels as adjuster. 
Delos Alig will report to home office 
June 20 for training prior to his assign- 
ment to the Indianapolis branch. 


Reductions Seen In NAUA’'s 


Mass. Collision Rates 


National Automobile Underwriters 
Assn. has revised auto PHD rates for 
Massachusetts effective June 22. On 
private passenger collision, $50 de- 
ductible rates increased 2% to 4% in 
most areas, but were reduced approxi- 
mately 6% in the Boston area. The 
$100 deductible is almost unchanged 
throughout the state, but is reduced 
approximately 14% in Boston. 

Premiums for full coverage compre- 
hensive are increased 1.8% statewide 
but reduced approximately 10% in 
Boston. 

Collision rates for commercial ve- 
hicles operating over more than a 50- 
mile radius are reduced an average of 
10% statewide. 


Wocell, Mangarpan To New 
N. E. Posts Of Aetna Fire 


Aetna Fire appointed Neil O. Wocell 
as special agent at Providence for 
southern Massachusetts and Rhode Is- 
land. He succeeds Joseph L. Mangar- 
pan Jr., who has been transferred to 
Boston as special agent for Massa- 
chusetts north shore territory. 

Mr. Wocell joined the company in 
1959 and graduated from the multi- 
ple line training school. Mr. Mangar- 
pan, who has been in the Massachu- 
setts field since 1948, went with Aetna 
Fire last December. 


Boston CPCUs Elect Bell 


Nelson M. Bell, Hardware Mutuals, 
has been elected president of Boston 
chapter of CPCU. Richard E. Willey, 
Maritime Underwriters, and Robert 
M. Morrison, attorney of Morrison, 
Mahoney & Miller, were named vice- 
presidents; Donald G. Ross, New Ams- 
terdam Casualty, secretary, and 
Thomas E. Conlon Jr., Massachusetts 
Bonding, treasurer. 


Argonaut Names Brown 


Argonaut has named Carl S. Brown 
district manager at Sacramento, re- 
placing E. L. Colbert who has been 
transferred to the home office to han- 
dle special risks. Mr. Brown joined the 
company in 1952. 
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(CONTINUED FROM PAGE 1) 
mutual group. 

He said that companies that have 
held agency seminars and have en- 
couraged the airing of agents’ opinions 
have seen tremendous enhancement of 
their public relations. The independ- 
ent agent who has had a hand in de- 
signing a new policy or a new sales 
approach—or has even been asked for 
his opinion—will do just a little extra 
to help put over the final results. 

George Paterson Jr. of Freehold was 
elected president; Reece E. Haines of 
Medford, Charles L. Rue Jr. of Trent- 
on, and Kenneth Ludwig of Ruther- 
ford vice-presidents; Douglas Merritt 
of Rocky Hill secretary, and Francis 
V. Wood of Haddon Heights treasurer. 
Rod L. Geer, executive secretary of 
Mutual Agents Assn. of New York 
State, is executive secretary of the 
New Jersey group. 

More than 300 attended the conven- 
tion. One of the highlights of the meet- 
ing was a clambake sponsored by New 
Jersey Assn. of Independent Adjust- 
ers. 


Stringfellow Comments 


More advertising, more emphasis on 
selling and more attention to cus- 
tomer service were prescribed by Wil- 
liam A. Stringfellow, assistant general 
manager of NAMIA. Problems facing 
agents as well as companies are real 
and perplexing, he declared. Among 
them are homeowners offered at ex- 
tremely low rates, with new restric- 
tions; automobile merit rating plans 
which some feel have no merit, and 
which are troublesome and costly to 
administer; and the placing in jeop- 
ardy of rating organizations which 
have long maintained stability in the 
business. 

In sharp criticism of company tac- 
tics, Mr. Weisbart enumerated the 
many problems which were being 
thrown at producers. Referring to the 
“partnership” label which some com- 
pany spokesmen have used in the past, 
he said that each must “give a little” 
to make it work. He called for a com- 
plete change of attitude by both part- 
ners. This can only be attained by 
education of company executives and 
agents on the happy results of coop- 
eration. 

Mr. Weisbart reported on the New 
Jersey agency cost survey which was 





CADILLAC ASSOCIATES, INC. 


Insurance Division 
29 E. Madison Bldg. 
Chicago 2, Illinois 


State Agent, lowa ..... $ 7,200 
State Agent, Wisc. ..... $ 7,000 
Agency Manager, Ind. .$12-15,000 
Controller, Illinois .. .$12-15,000 
Exec. Vice Pres., Casualty, 

lowa 
e IBM Manager, Indiana. . .$10,000 
e Casualty Adj., Illinois ...$ 6,000 


Send resume for evaluation and 
referral. Many excellent oppor- 
tunities listed. 


H. J. ROBERTS, 
Manager - Insurance 


All inquiries and contacts 
are confidential. 
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conducted by NAIA and his organiza- 
tion last winter. He said the survey 
showed an average profit of $909 from 
a $90,000 premium income. 

He noted that 10.22% of the total 
income came from dwelling package 
policies, and 41.24% from auto. He 
then ridiculed the company statement 
that the dollar loss from commission 
cuts would be negligible. Using aver- 
age figures, a 5% cut in these two 
lines would total $2,284, he pointed 
out. Since the profit is only $909, the 
result is bankruptcy for the average 
agency. 

Mr. Weisbart observed that the 1959 
homeowners had been filed in New 
Jersey months ago. He does not know 
why the filing has not been approved. 
He is deeply concerned that when it is, 
the same adverse developments that 
have taken place in other states will 
affect New Jersey. Loss ratios will 
zoom and profits will disappear. The 
companies will start underwriting each 
application, cutting the guts out of the 
coverage. Agents will receive less com- 
mission. They will have to switch 
business from one company to anoth- 
er, creating more company problems. 
Agents will lose accounts. They will 
have to pay financial institutions to 
replace policies. 

Mr. Weisbart said he would like to 
see companies file rates adequate for 
a profit in the poor classes. 


IRIC Offers Plan For 
Institutional Property 


(CONTINUED FROM PAGE 1) 
shown in the statement of values, 
which would be subject to annual re- 
view. Coverage to be for either actual 
value or replacement cost. 

3. A 90% contribution clause to be 
applicable if the annual statement of 
values is not furnished. 

4. A $1,000 loss deductible clause 
that applies to all perils except fire 
and lightning. 

5. A minimum annual premium of 
$1,000 per account. 

The plan contemplates a blanket 
rate or an average rate for fire, EC, 
and vandalism and malicious mischief 
insurance, to which may be added the 
sprinkler leakage endorsement, if it is 
applicable. 

According to Kent H. Parker, gen- 
eral manager of IRIC “It is felt that 
the plan will provide the companies 
and their agents with a broad form 
of coverage especially adapted to these 
classes of property and at the lowest 
cost commensurate with the coverage 
and method of handling and servicing. 
Agents in many states have recently 
urged development of a program to as- 
sist in meeting competition for these 
public and institutional classes.” 


Phoenix Of London Opens 


Baltimore Service Office 

Phoenix of London group has opened 
a new Baltimore service office in the 
Vickers Building. It will be under the 
supervision of Thomas N. Sitler, state 
agent, who was formerly special agent 
at Philadelphia. 


MV Bills Discussed In D. C. 
WASHINGTON—The_ Senate has 
passed a bill to amend the District of 
Columbia motor vehicle safety act af- 
ter adopting amendments extending 
time for making reports in event of 
physical incapacity. A Senate subcom- 
mittee took testimony on another bill 
to amend the D. C. financial respon- 
sibility act with respect to lawsuits 
against non-residents involved in ac- 


cidents here. The D. C. commissioners 
opposed the bill on the ground that it 
may be too harsh on out-of-town driv- 
ers. 

There is also in the hopper a bill 
relating to suits on claims arising out 
of negligent operation of D. C.-owned 
vehicles. 


McEvoy To State Agent In 


East For Agricultural 


Agricultural has promoted Robert 
W. McEvoy, western Michigan special 
agent, to state agent for western Mas- 
sachusetts, Vermont and part of Con- 
necticut. He succeeds H. Hayes Landon, 
who retired after 49 years with the 
company. Earlier in his career Mr. Mc- 
Evoy was in the central New York 
field for Agricultural. 


Pays $38,000 For Tidal Waves 

ST. PAUL—The Chilean tidal waves 
last month produced a loss to St. Paul 
F.&M. group of $38,000. Of that 
amount, $35,600 was paid in Hawaii 
for losses under personal property 
floaters and the rest was paid in dam- 
age to boats in the Los Angeles area. 
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E. C. Knapp Of Aetna 


Casualty Retires 

Edward C. Knapp, vice-president of 
Aetna Casualty and Standard Fire, has 
retired. As head of the agency depart- 
ment, he has had responsibility for 
development of sales production in 
casualty, bonding, fire and marine in- 
surance. 

Mr. Knapp joined the organization 
in 1920 and served as special agent 
at Brooklyn, New York City, and Min- 
neapolis. He was appointed field su- 
pervisor at the home office in 1926 
and later was advanced to assistant 
secretary and secretary. He was placed 
in charge of the agency department in 
1951 and promoted to vice-president 
a year later. 

The final week of a recent national 
sales campaign, dedicated to Mr. 
Knapp by agents throughout the coun- 
try, broke all previous new business 
records for a one-week period. 

Mutual Insurance Agents Assn. of 
Greater Detroit viewed a film on the 
new homeowners and then discussed 
the policies at a luncheon meeting. 


A non-profit corporation established to promote and per- 
petuate the sport of karting on a national level. Member- 
ship is comprised of track owners, operators and promoters, 
kart owners and drivers, distributors and dealers, manu- 
facturers and associated industries. 


In general terms these are some of the services currently 
being provided members of United States Kart 


Association: 


A COMPREHENSIVE NATIONAL INSURANCE PROGRAM 


Complete liability coverage for track owners, operators and pro- 
moters. Personal liability and medical expense coverage is also 
available for kart owners and drivers. Product liability coverage 


is available to manufacturers. 


AN EFFECTIVE 
PUBLIC RELATIONS PROGRAM 


The program, including aid in 
establishment of desirable legis- 
lation, needed to secure general 
public acceptance of karting as 
a wholesome sport. 


Write at once ; 
for complete information 


Dept. 12 
Vickery, Hoyt and Graham, Inc. 


175 West Jackson Blvd. 
Chicago 4, Illinois 


STANDARDIZATION 


Universally accepted and stand- 
ardized track specifications, kart 
specifications, and driver 
qualifications. 
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MeNATIONAL UNDERWRITER 


Editorial Comment 


Who Is The Public? 


Insurance Information Institute, 
which now coordinates all field club 
public relations activities, is holding 
a series of regional meetings for the 
presidents and PR chairmen of such 
clubs and of state casualty and surety 
associations. This early move by III 
in taking dead aim at the field man as 
the company’s key to good PR is to be 
commended. 

It also provides the opportunity and 
highlights the need to redefine insur- 
ance PR—a concept most often ex- 
pressed in murky language comprised 
of equal parts of mystery and malar- 
key. 

There are only two words in PR. 
Surely every one knows what the 
second word—relations—means. But 
who is the public? Is it just everybody? 
Should insurance PR efforts be a 
matter of attempted mass ingratiation 
where the business, in aiming at 
everybody, reaches the specific inter- 
ests of nobody? Or should the business 
have primary target areas where it 
aspires to win and hold meaningful 
good will? 

If the latter seems a more sensible 
goal, it becomes apparent that the road 
markers to effective PR are dollar 
signs, crass as this view may seem to 
those who prefer to speak of PR joy- 
fully but imprecisely. 

Instead of aiming at a “public” 
which is an elusive as a ghost in a 
steam room, the business might better 
take a hard look at the components of 
the public who can be identified and 
reached with potential profit in terms 
of dollars and good will. Dollars won’t 
stick to a business without good will, 
and good will is not worth having—in 
a business sense—without dollars or 
the hope thereof. 

The first target for insurance PR is 
therefore comprised of present cus- 
tomers. They are identified, and the 
business has had dealings with them. 
The agent is the contact man and 
therefore the front line PR representa- 
tive for the entire business. At his 
elbow is the field man, the primary 
company PR ambassador. 

The essentials of good PR with a 


customer are provision of a _ protec- 
tion program that meets his needs at 
a price he is able and willing to pay, 
service during the life of his program, 
and fair loss treatment when need 
arises. The agent does most of the 
front line work in this effort, although 
the company lends technical assist- 
nce—principally through the field 
man, and sometimes through loss ad- 
justers. 

Any PR efforts that the business 
makes—over and above the most ef- 
ficient delivery of its product—should 
also be aimed primarily at the cus- 
tomer. It makes sense to hold on to 
whatever good will you have before 
looking for more. Shakespeare might 
shudder at being called a PR man, but 
he put the idea best: “The friends thou 
hast, and their adoption tried, grapple 
them to thy soul with hoops of steel.” 

This means that when the business 
wants to talk about fire prevention, 
traffic safety, town inspections, rate 
questions, or whatever is worth talk- 
ing about, it should beam its message 
directly at customers, instead of shout- 
ing into the wind. Normal channels of 
communication are already set up 
with customers. Individual insured can 
be told of the accomplishments of the 
business, in conjunction with the sale 
or renewal of coverage, when bills are 
rendered, at the time of loss, and at 
other “business” occasions. People ap- 
preciate what they hear and see when 
they are passing out their own dollars 
for the information. What they read 
and hear for free, they often regard 
as worth the price—nothing. 

This idea of communicating directly 
with the customer is particularly ap- 
plicable to big commercial accounts. 
The insurance business should have PR 
campaigns running all the time in the 
house organs and other mdeia of large 
business enterprises which buy pro- 
tection from traditional insurers. This 
material should explain—among other 
things—why that particular business 
is better off because of its insurance 
program. The benefits to insured, to 
the community in which it does busi- 
ness, and to insured’s customers could 


be clarified. 

Instead of such campaigns in outside 
publications, however, the insurance 
business is noted for talking to itself, 
verbally and in its own printed media. 
This is a good deal like singing in the 
shower. Nobody appreciates it except 
the performer. 

If customers are the prime PR tar- 
gets, then agents should be provided 
with PR materials specifically directed 
at their clientele. Now that the stock 
companies have a unified PR unit in 
III, perhaps a coordinated program for 
development and distribution of such 
materials could be worked out with 
National Assn. of Insurance Agents. 
This is not a matter of doing agents a 
favor. If the business wants to reach 
its customers, the most direct route is 
through the agent. 

The second sensible target area for 
PR efforts is comprised of desirable 
prospective insured. They are also 
identified to a considerable extent in 
the prospect files of agents. These are 
the people whose dollars the business 
wants to attract. In the past several 
years, independent agents have been 
under a severe handicap in gaining 
acceptance with prospective insured. 


Agents have not had a _ complete 
portfolio of products competitively 
priced. 


Although agents have been adver- 
tised to the public by their companies 
as the apostles of multiple line selling, 
in practice they have often been un- 
able to provide the key line—auto. As 
long as this situation exists, PR efforts 
will be partially hamstrung. This dil- 
emma is far from being solved, but at 
least some remedial efforts are under 
way. The bureaus have special auto 
policies and safe driver plans, and 
individual companies have economy 
auto programs. As yet, all of these are 
in the experimental stage. But the 
very fact that agents have them to 
offer in a growing number of areas is 
a hopeful sign. Bureaus and companies 
undertook such programs as a matter 
of competitive life and death, not as 
PR programs, but the two go together. 
If a business can’t compete, PR is a 
senseless luxury. It’s like being popu- 
lar in the poor house. 

Traditional insurers are making a 
lot of moves that should eventually 
enable agents to serve their customers 
better. They have set up marketing 
divisions and are giving their primary 
attention to sales. Lest the picture 
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appear too rosy, it should be observed 
that some agents are resisting these 
company marketing maneuvers with 
might and main. They are still bom- 
barding the long abandoned fortresses 
of direct billing and continuous poli- 
cies—issues which are now realities 
accepted by thousands of agents in 
every day business dealings, but para- 
doxically opposed by their associations 
in convention oratory and in literary 
outbursts. 

Selling agents on these marketing 
programs is the field man’s job, and 
he has never had a tougher one. But 
eventually, these programs, or some- 
thing like them, are going to be ac- 
cepted through sheer necessity. They 
are the only means of holding on to 
present customers and of gaining new 
ones. Agents will find that out—the 
smart ones early, and the others later, 
or too late. 

Insurance PR will march ahead—or 
falter—at the exact pace of the com- 
panies’ marketing efforts, and the pub- 
lic’s acceptance of them. 

There are many other phases of 
insurance PR. Stockholders must be 
kept happy, monetarily, not through 
the frippery and verbal embroidery of 
fancy annual reports. Employes’ mor- 
ale must be sustained and improved. 
Prospective employes must be at- 
tracted. The community in which 
company operates must be made aware 
of its virtues. Newspaper editors must 
be supplied with facts that merit their 
readers’ consideration. Even _ school 
children must be cultivated, for their 
dimpled fists will one day hold the 
premium dollar. 

All of these phases are important, 
but in the PR pyramid, they verge 
toward the apex. They all rest on the 
solid base of good relations with cus- 
tomers, who are financing all these 
efforts, and with prospects, who may 
disgorge additional funds. 

This leads right back to the premise 
that the future of insurance PR will 
correspond to the competitive success 
of the business. This fact leads back 
to the agent who is in contact with 
people with dollars—not with an un- 
identified “‘public.” At the agent’s side, 
trying to make commercial friends of 
these people, is the field man. The 
current regional meetings of III for 
field men are therefore a hopeful sign. 


III is young, but those steering it are | 


right on the beam in organizing one 
of its first major efforts around the 
one company man who is in the thick 
of the most meaningful PR work— 
J.N.C. 





Personals 


Chester A. Sparey, now of Brinnon, 
Wash., retired founder of Sparey-Holt 
& Co. agency of Indio, Cal., recently 
won the Rhododendron Festival Pre- 
dicted Log Cruise Race in Puget Sound. 
His name and boat, “Shortie II,” will 
be engraved on the perpetual trophy. 


Wayne Bond, head of Wayne Bond 
& Co., excess and surplus lines agency 
of Miami, is in London visiting Lloyd’s. 


John H. Carton, president of Wol- 
verine and Federal Life & Casualty, 
has been named general chairman for 
the 1961 observance of Michigan Week, 
May 21-27, a promotional effort de- 
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signed primarily to bring to attention 
of Michigan residents the advantages 
possessed by the state and to exploit 
those advantages nationally as con- 
spicuously as possible. 


Philip W. Scheide, vice-president 
Phoenix of Hartford, has been ap- 
pointed marine representative on the 
committee on interpretation by Com- 
missioner Hammel of Nevada. 


Victor B. Levit, partner in the San 
Francisco and Los Angeles insurance 
law firm of Long & Levit, has been 
selected general legal counsel of the 
U.S. Junior Chamber of Commerce. He 
has served for two years as associate 
legal counsel and as a member of the 
15-man national executive committee. 


Tom Swain, who has been executive 
director of Minnesota Insurance In- 
formation center since it was estab- 
lished about 18 months ago, has re- 
signed to become campaign manager 
for Elmer L. Anderson, Republican 
candidate for governor. 


James S. Kemper, chairman of the 
Kemper group, is slated to become 
Republican national committeeman 
for Illinois. He was formerly chairman 
of the Republican national finance 
committee, ambassador to Brazil, and 
president of U.S. Chamber of Com- 
merce. 





FREDERICK C. KAMPENGA, 56, 
president of the Chaddock, Winter & 
Alberts agency of Muskegon, Mich., 
died in Hackley hospital of cancer. He 
had been hospitalized for about a 
month. Mr. Kampenga joined the for- 
mer Fred L. Winter agency as a sales- 
man in the 20s. He ultimately became 
a partner and vice-president and suc- 
ceeded to the presidency in 1958 with 
the retirement of Mr. Winter. 


JOHN C. HARDING, 86, one of the 
great figures 


in the fire insurance 
business in the 
west, died at Ev- 
anston Hospital, 
Evanston, Ill. He 
had been hospital- 
ized since return- 
ing from a vaca- 


tion in Florida 
about two months 
ago. 


Mr. Harding de- 
devoted his 57- 
year insurance ca- 
; reer to interests of 

John C. Harding = Springfield F.&M., 
for 31 years serving in an executive 
capacity. His father before him set up 
the western department in Chicago in 
1876, so the Harding name was synon- 
ymous with western operations of the 
Springfield for 76 years. 

Born in Nebraska City, Neb., Mr. 
Harding graduated at Princeton in 1895 
and soon after joined Springfield F.&M 
as an inspector in the western depart- 
ment in Chicago. His training included 
service with the inspection department 
of the Chicago Board and with West- 
ern Factory Assn. Later he was in the 
Wisconsin field before returning to 
Chicago in 1899 to take charge of the 
loss department. Subsequently he be- 
came assistant manager (1911) and in 
1921 he was appointed one of the joint 
Managers (with his cousin, William 
Harding Lininger) in the western de- 
partment. Later was elected resident 
executive vice-president at Chicago, 
and in 1940 he became a director. He 
requested retirement in 1952. 

Mr. Harding was one of the forces 


XUM 


HeNATIONAL UNDERWRITER 


in the fire business in the days when 
western managers operated their de- 
partments nearly autonomously. He 
was president of Western Underwrit- 
ers Assn. (1924-5) and of Underwriters 
Salvage Co., and was president of 
Western Adjustment from 1923 until 
1952. 


JOHN J. MAGEE, 53, assistant su- 
perintendent of the New York claims 
department of Royal-Globe, died after 
a long illness at his home in Pompton 
Plains, N. J. He joined Royal-Globe 
in 1926 in the Philadelphia claims of- 
fice, moved to New York in 1937 and 
in 1942 was made claims manager at 
Albany. He returned to New York in 
1946 and was made assistant superin- 
tendent in 1951. 


ARTHUR A. WATSON, 57, Hartford 
agent, died at Hartford Hospital after 
a brief illness. He founded the agency 
in 1929 with his brother Elmer S. Wat- 
son, who survives him. A. A. Watson, 
who lived in Wethersfield, Conn., was 
named “Man of the Year” by Wethers- 
field Business Men’s & Civic Assn. 
last month. He had just been elected 
by the state convention as an alternate 
delegate to the Republican national 
convention. 


Mrs. MARTHA TWENHOEFEL, 74, 
whose husband, Edmund W. Twenhoe- 
fel, is president of the Twenhoefel 
agency of Belleville, Ill., died. In addi- 
tion to her husband, she is survived 
by a son, William J. Twenhoefel, who 
is associated with his father in the 
agency, and a daughter, Mrs. Richard 
Johnson of Grosse Point, Mich. 


JOHN J. MANNING, 56, assistant 
manager of the New York personal 
lines department of Chubb & Son, died 
unexpectedly at his home in Rockville 
Centre, L. I. He had been in the 
business more than 40 years. Before 
joining Chubb & Son in 1948, he had 
been with Newhouse & Sayre as vice- 
president. 


E. MELVIN GODDARD, Asbury 
Park, N. J., agent, died of a heart 
attack at Fitkin Memorial Hospital. 
He was a former mayor of Ocean 
Township and chairman of New Jer- 
sey Contract Bridge League. 


BASIL E. BARNHILL, 72, 
agent at Philipsburg, Mont., 
years, died. 


JOHN E. VAN SANT, _ 53, assistant 
secretary of Standard Fire of New 
Jersey, died suddenly at his home. He 
joined the company 37 years ago and 
at the time of his death was in charge 
of eastern underwriting. 


W. HERBERT CAIRNES, 75, Jar- 
retsville, Md., agent, died. He was a 
director of Harford Mutual. 


T. C. HAMMOND, 63, senior partner 
in the Hammond-Collinson agency of 
Benton Harbor Mich., died. 


Robert Stoddart Retires 


Robert S. Stoddart, vice-president 
and secretary of New York Under- 
writers, has retired. He joined the com- 
pany in 1919 and was a field man in 
suburban New York for a number of 
years until his election in 1931 as an 
assistant secretary. He was elected 
secretary in 1937 and vice-president 
in 1941. 
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Durell Pittsburgh Manager 
Of Hartford Steam Boiler 


Hartford Steam Boiler named Wal- 
ter T. Durell as Pittsburgh manager. 
He succeeds David H. Tester, who re- 
quested reassignment to the Pacific 
Coast. 


Public Adjusters Name 
Sigler To 2nd Term 


National Assn. of Public Adjusters 
at its annual convention at Kiamesha 
Lake, N. Y., reelected George F. 
Sigler of Passaic, N. J. president; Nor- 
man Goodman of Baltimore, Sidney 
Greenspan of Los Angeles, Jack Mar- 
shall of New York and Simon Clark 
of Philadelphia vice-presidents, Ira 
Sarasohn of Newark secretary, and 
Martin Dietz of New York treasurer. 
A. H. Neaman of Pittsburgh was named 
chairman of the board, and William 
Goodman of Baltimore and George E. 
Gordo of Boston were elected honor- 
ary presidents. 

Mr. Sigler said he will continue to 
stress the high moral and membership 
status of the public adjuster, and main- 
tain the high standards set forth by 
the association’s code of ethics. 

Mr. Goodman, NAPIA founder, in 
his address stated that, “the associa- 
tion, by its high level of standards, 
brought about increased confidence on 
the part of other segments of the in- 
surance industry, where only distrust 
had previously existed.” He said the 
association, among other accomplish- 
ments, has combatted and curbed “ad- 
verse and damaging activities direc- 
ted against public adjusters by any 
part of the insurance industry or any 
other group” 


Md. Hearing Is Set 
On Safe Driver Plan 


Maryland legislative council motor 
vehicles committee will hold a hearing 
July 7 on the safe driver plan recently 
introduced in the state. 

Representatives of the insurance de- 
partment and of Independent Insur- 
ance Agents Assn. of Maryland will 
be asked to explain the retroactive 
feature of the plan, and to discuss the 
requirement of an agent’s presence 
when a driver signs an insurance ap- 
plication. Witnesses will also be asked 
to explain how the safe driver plan 
fits in with the state’s point system for 
violations. 

Grange Mutual Casualty of Colum- 
bus held an open house June 25 to 
celebrate its 25th anniversary. 


Stocks 


By H. W. Cornelius of Bacon, Whipple & Co., 
135 S. La Salle St., Chicago, June 28, 1960 














Bid Asked 

$ $ 
TE GID - Chschiistiitnitadssinnisicabinia 17 79 
SE TT wrt cnistiatllincnacitessiiteeeionns Tare 76 
American Equitable ................0 362 38 
American, Newark ...... 25% 26% 
American Motorists 2.0.0.0... 1334 14% 
TD «.  chnkescebansacelicestistenvestenniticcsatececcs 3342 3412 
Continental Casualty ........0..0..... 73 75 
Crum 9S Forster ..........c.ccccscssssesses 65 67 
Federal -sidddiicidadet titania 56 58 
) lg nm erenonin 55% 57 
INGE = TN seipscctiseceicnscicenititesaleinie 100 103 
8 en 35% 3642 
GRRE III ersicccrecicicstinncceerctnens 43 a4 
I I  eeectenttrrentsncnnninniers 48% 49% 
RE. crcsctciierscscninnciensetesccnereseneannn 43% 4410 
BED GE Us Wa sacactnssvsnszecesssstcnnsccete 55 56 
Ins. Co. of No. America ............ 634 64% 
pS ESA a ane eee 31 3212 
Maryland Casualty . 36 37 
Mass. Bonding ........... 42 44 
National Fire ......... 144 149 
EE CHIE Scensrsnteivennisrsice 35 36 
New Amsterdam Cas. .... 49 51 
New Hampshire ................. 51% 53 
TRUE INOUE ececeixs 35 36 
CUI CHBTIRIEG nnccccccccccececesceseces 24 25 
PROGRES, COMB. .cccccccscccecece cds 76 TT 
We IIIS cectiasiasicinsnisstccstinttecionnanniten 20% 21% 
Reins. Corp. of N. Y. 21% 22% 
IIL, siniasrssheseiatecretmen 51% 53 
St. Paul F. & M. .......... 56 5742 
Springfield F. & M. .... 3234 33 
Standard Accident ...... 49 50 
Travelers ........... asiiaieeielal 83 8414 
i, My Me AR - Sam nsnenemeenenemmcnanre os 40 41 
Te NE siceititnccmeeeecieneneeten 29 30 
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Mack Retires, Harmon 


Heads Mountain Bureau 

H. M. “Scotty” Mack retired July 1 
as manager of Mountain States In- 
spection Bureau after a 33-year career 
with that organization. His successor 
is Robert H. Harmon. 

Mr. Mack started with the bureau 
as an inspector and engineer, becoming 
assistant manager in 1930. He advan- 
ced to manager in 1942. 

Mr. Harmon, a fire protection en- 
gineering graduate of Illinois Tech, 
has been with Mountain States In- 
spection Bureau since 1946, serving 
as assistant manager since 1950. 


Carolinas Mutual 
Agents Elect King 


Carolinas Assn. of Mutual Insurance 
agents at its annual meeting in Myr- 
tle Beach, S. C., elected Robert: H. 
King of Raleigh president, R. B. Wood- 
son of Raleigh vice-president, and 
John W. Herndon of High Point, N. C., 
secretary-treasurer. New directors are 
D .S. Clay of Salisbury, N. C., Oren 
Cline of Hickory, N. C., Albert T. Cor- 
rell of Spartanburg, S. C., and Paul 
S. Cash of Morgantown, N. C. 

C. P. Dobbins, North Carolina man- 
ager for the John Ratterree Co. gen- 
eral agency, was honored by the as- 
sociation for his efforts to develop 
membership. Grover C. Mitchell Jr. of 
Dunn, N. C., special agent of the 
Zachary-Randolph general agency of 
Greenville, S. C., was presented the 
award as field man of the year. Mr. 
Mitchell is president of the Southern 
1752 Club. 

J. L. Norton of Charlotte won the 
Swigart award as the agent who con- 
tributed most to the business in the 
preceding year. He is a director of the 
national association. 


Insurance Trust Bids To 
Sell National Fire Stock, 


Buy Continental Assurance 


Insurance Securities of Oakland, 
sponsor of Insurance Securities Trust 
Fund, the open-end investment com- 
pany specializing in insurance stocks, 
has applied to Securities & Exchange 
Commission for an exemption order 
under the investment company act 
with respect to certain proposed trans- 
actions. 

The commission issued an _ order 
giving interested persons until July 7 
to request a hearing. The SEC state- 
ment said that the trust fund owned 
50,000 shares of National Fire stock 
and 47,370 shares of Continental As- 
surance stock. 

“It is proposed that the 50,000 shares 
of National be sold to Continental Cas- 
ualty at $141 per share, and that Con- 
tinental Casualty sell to the trust 
fund 20,000 shares of Continental As- 
surance at $144 per share,” the state- 
ment said. 

As of Dec. 31, 1951, Continental 
Casualty owned 351,001 shares (70%) 
of National and 648,590 shares (32% 
of Continental Assurance. 


Empire State Pond Holds 
Annual, Elects Walker MLG 


Empire State pond of Blue Goose, 
at its annual meeting and golf outing 
in Syracuse, elected Charles A. Walker 
Jr., Syracuse agent, MLG. Wallace 
Lepper, Hartford Fire, was named su- 
pervisor; Robert J. Dubuque, Camden 
Fire, custodian; Willard F. Tolles, 
Crum & Forster, guardian; Floyd L. 
Holdredge, America Fore Loyalty, 
keeper; and William Winter of George 
H. Reuter, Syracuse adjuster, wielder. 











EXPERIENCED 


THERE IS NO SUBSTITUTE FOR EXPERIENCE. And there’s no 
substitute for the services of an experienced reinsurer, with a first hand, detailed 
knowledge of all phases of American fire, marine, casualty, bonding 


and accident reinsurance. 


GENERAL REINSURANCE 
CORPORATION 


Largest American multiple line market dealing exclusively in Reinsurance 
ALL FIRE, CASUALTY, ACCIDENT AND SICKNESS, BONDING AND MARINE LINES 





Midwestern Dept.: 101 WEST ELEVENTH STREET, KANSAS CITY 5, MISSOURI 

Pacific Dept.: 610 SO. HARVARD BOULEVARD, LOS ANGELES 5, CALIFORNIA 

Chief Agent for Canada: 360 ST. JAMES STREET WEST, MONTREAL, QUEBEC 
o- 


Home Office: GENERAL REINSURANCE BLDG. 
400 PARK AVENUE, NEW YORK 22, N. Y. 











panies 
of an 
000 lo 
over a 
most € 
and a 
for col 
Mos 
by di 
autom 
report 
The 
28 cat 
at Ot! 
500 at 
Are 
by the 
with 1] 
River, 
Quine 
dale, 
field, 
ville, 
apiece 
ville, 
boro | 
Dar 
storm. 
2,000 


Sul 
Wil 
Re 


Cor 
of W 
that 
seek | 
fall. | 
pires 
the y 
livan 
fice 
havin 
ed i 
Roos 
slide. 
ber 
has | 
Natio 
Insur 
sione: 


sione 





